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Inbox

Whoops!

Thanks to the sharp eyes of EAC-BC member Lynn Kisilenko, we discovered
a potentially incendiary (and yes, we mean “incendiary” in the tradition of

Benjamin Franklin and his electricity hijinks) error in the shortbread recipe
that appeared on page 15 of the Winter 2008 Holiday Gift Guide.

In the Westcoast Editor Nov. 2008 gift suggestions, I suspect there is an error
in the shortbread recipe. Shouldn’t the instruction be “bake at 325 degrees
Fahrenheit” rather than Celsius? And I have another question: when would the
vanilla/almond extract be added? The recipe doesn’t say.

—LYNN KISILENKO

We should have written, “bake at 325 degrees Fahrenheit” rather than
Celsius. It has to be Fahrenheit. A temperature of 325 Celsius (617
Fahrenheit) would be just under the melting point of lead, which is, we
suspect, a bit too high for shortbread—an interesting blunder, which no one
caught at the time. Oh—and about the vanilla or almond extract... Add it after
you’ve combined the dry ingredients with the butter.

Wal-Mart kills the hyphen

On an editorial note, this week I learned that Wal-Mart is becoming Walmart
in the new fiscal year, and that instead of a 5-pointed star in place of the
hyphen in US signs, they will be putting a stylized 6-sided “star”” after
Walmart on all international Walmart signs, more like an asterisk (6-pointed)
with the hub erased, vaguely snowflake-like. MS Word will have to change its

spell-checker.

I saw the new logo in the past two issues of Better Homes and Gardens, and
wrote Wal-Mart an email asking about the hyphen, and ended up having a
phone conversation with the Canadian Walmart customer service folks. I guess
Walmart’s hyphen gets to retire to the same place as the apostrophe that used
to be in Tim Hortons. What they weren’t able to tell me is the opening date

of the new Walmart under construction on Grandview Highway here in East

Vancouver (it’s top secret).
—JENNIFER GETSINGER
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“Never despise what it says in the women’s magazines: it may not be subtle but

neither are men.” Source: “Sayings of the Week,” Zsa-Zsa Gabor, Observer, 1976,
Concise Dictionary of Quotations, 1986

Thoughts

about magazines...

“He invented the

news magazine. He
invested [it] with an
interpretation... Tell
what happened, tell it
well, tell it concisely,
but with attention to the
belletristic imperative.”

Source: William F Buckley Jr,
“The Life and Time of Henry
Luce,” Esquire, December
1983, www.bartleby.com/63/
71/8171.html, accessed
January 2, 2009

“At a magazine,
everything you do is
edited by a bunch of

DVSJPT

Afterthought

A magazine is a what?

“A magazine or a newspaper is a
shop. Each is an experiment and
represents a new focus, a new ratio
between commerce and intellect.”

Source: John Jay Chapman,

Practical Agitation, 1898, http://
education.yahoo.com/reference/quotations/
quote/21466, accessed January 2, 2009

people, by committee,
and a lot of them

are, were, or think of
themselves as writers.
Part of that is because
magazines worry about
their voice.”

Source: Chuck Klosterman,
American author and culture
critic, www.brainyquote.com/
quotes/quotes/c/
chuckklost257209.html,
accessed January 2, 2009

“A publication depends
on a great idea, not there
being a market out there
...You start with an idea
rather than trying to get
an idea which goes with
that market.”

Source: Andrew Heiskell,
Chairman of Time Inc from
1960-1980, New York, March
3, 1986, www.bartleby.com/
63/14/8114.html, accessed
January 2, 2009

“If all printers were
determined not to print
anything till they were
sure it would offend
nobody, there would be
very little printed.”

Source: Benjamin Franklin,
www.brainyquote.com/
quotes/authors/b/benjamin_
franklin.html, accessed
January 2, 2009

@ QUOTES & CURIOSITIES

More Thoughts

about magazines...
“[It was] America’s scrapbook.”

Source: Charles A Whittingham, Publisher, Life
magazine, Live at Five WNBC TV, November
3, 1986, www.bartleby.com/63/46/8146.html,
accessed January 2, 2009

“The many magazines, ranging from
pulp to slick, that used to serve as both
farm teams for writers and lures to
readers, with hundreds of short stories
every month, don’t exist. Most of the
doors for new people have been sealed.”

Source: Donald E Westlake, American novelist,
www.brainyquote.com/quotes/quotes/d/
donaldewe287298.html, accessed January 2, 2009
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@ NEWS

News from National
Updates from the BC rep

On November 29 and 30, 2008, the
national executive met in Toronto for
a very intense and productive annual
budget meeting. Earlier in 2008, the
EAC informed its members that the
association was experiencing some
financial difficulties. I'm very pleased
to let you know that this situation has
greatly improved, thanks to efforts at
both national and branch levels.

The new Online Directory of
Editors (ODE) has been part of that
successful turnaround and if you
haven’t already purchased a listing,
I would urge you to read about it in
the members’ area of the website. If
you’re not sure how to log into the
members’ area, contact the national
office at info@editors.ca to set up a
username and password.

The Online Communications
Committee put in a tremendous
amount of concentrated effort and
time to launch the revamped ODE

in 2008. If you enjoy working with
computer technology, why not
volunteer on this committee? Contact
Ken Weinburg, torontorep @editors.ca,
for information.

The BC branch also requires a new
Social Chair for 2009. This is a fun

“Literature is news that STAY'S news.” Source: The ABC of Reading, Ezra Pound, 1934, Oxford
Concise Dictionary of Quotations, ed. Susan Ratcliffe, 2006

volunteer role that is not very taxing. It involves helping with food and drink
arrangements for each monthly meeting and attending branch executive meetings.
It is a great way to decide whether you want to become more involved as an
executive member. I am currently covering this position so please email me for
further information, benationalrep @editors.ca.

Certification has been rolling forward successfully and EAC hopes to have its first
Certified Professional Editor (CPE) in 2009; results of the November 2008 testing
session are still pending. You can go to www.editors.ca/certification/index.html if
you want to learn more about how to “get certified” in the editorial sense.

Plans are well underway for the 2009 Annual EAC Conference, which is part of
a year-long celebration of the association’s 30™ anniversary. Toronto will be the
host city, June 5-7, 2009. More information will be available on the website as
the planning continues.

Environmental well-being and sustainable living are on most of our minds, and
EAC is responding to a number of members’ requests to develop a carbon offset
program for the annual conferences. For the first time, carbon offsetting will be
offered to conference attendees as part of their registration process. If you would
like more information from the national executive members who have been
researching this initiative, please contact Paul Payson, prairiesrep @editors.ca.

Branches across the country are organizing 30™ anniversary events, and BC plans
to hold a celebratory wine and cheese reception in the spring—further details

to come via email and on the BC branch portion of the EAC website. If you are
interested in helping out with that event, please get in touch with me,
bcenationalrep @editors.ca.

To finish for this issue, I would like to ask for input from BC members on the
possibility of organizing other branches outside the city of Vancouver. The
national executive is exploring the logistics of encouraging new growth within our
regions, and our most valuable source of information is the membership. I'd like
to hear from you!

Best wishes for 2009.
—DANIA SHELDON

Esquire’s Editor-in-chief Despairs
“F*ck, I’m still editing a magazine...”

“Esquire editor David Granger loves magazines. But he [didn’t] always love them.” Several years ago, he was struck by the
realization, “F*ck, I'm still editing a magazine...” As a result of this epiphany, he “became obsessed with motivating his staff
to push the boundaries of the print medium. ‘Out of desperation, despair and despondency.””

Source: “Esquire’s Granger: ‘Why I'm Still Editing a Magazine,”” Dylan Stableford, September 26, 2007, www.foliomag.com/node/3303/print,

accessed January 2, 2009
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“Gutenberg made everybody a reader. Xerox makes everybody a publisher.”

Source: Marshall McLuhan, Guardian Weekly, June 12, 1977, Oxford Concise Dictionary of Quotations,

ed. Susan Ratcliffe, 2006

Magazine Articles
A writer’s perspective

Writing for a certain type of
magazine, [ have learned, is a
collaborative effort. Although

my experience is limited, I have
published articles in a variety

of magazines, from sailing to
mining, wellness, neurolinguistic
programming, and editing. Some
were without payment, such as my
contributions to UBC’s Graduate
Magazine, while others paid a modest
amount.

Two approaches to editing

Not that one should ever generalize
with such limited information, but

in my experience, science articles
that are well written and factually
correct are minimally edited, if at all.
For example, none of my articles for
Graduate Magazine have ever been
edited (no time, perhaps?) nor have
my science or technology articles
except for a missing comma or italic.

But it is a different story for articles

I have written for magazines

with a distinctive voice, such as
wellness and editing: these types

of publications subject the writer to
liberal rewrites, cuts, and additions!
And the more the magazine has

a distinct voice or tone, the more
intrusive the editing. Once, one editor

told me to "have fun with it," which
really meant to be conversational and
colloquial. As a result, the published
version had several phrases that [
would never use since they were
definitely not my voice.

Magazines with a distinctive voice
are truly a different breed: the brand
is the magazine. But while it is
acceptable and necessary that editors
may want to add a few phrases here
and there to blend with the tone

or message (basically, editors and
writers are working towards the same
goal—both want to see publication,
and a melding is necessary) many
editors go too far.

A writer’s advice to editors

My advice to editors—don’t rewrite;
don’t add your own writing. Rather,
cut, condense, clarify, and suggest.
Writers are a sensitive, touchy lot. A
good writer will have copy-edited her
article many times. As for substantive
editing, by the time the writer has
reached the point of actually writing
the article, she will have spent

days, even months, incubating and
developing the idea. That doesn’t
mean that a particular magazine
might not like a different slant, but
then that’s a different article.

My advice to editors who are also
writers—don’t be tempted to rewrite

Esquire’s Editor-in-chief Rejoices
October 2008 issue marks the future of magazines

Esquire magazine’s October 2008 issue

features an electronic “paper” cover with

words and images scrolling across it.
“Editor-in-chief David Granger thinks
the issue marks the future of magazines.

“‘For the last few years it’s seemed
absurd to me that magazines today

look pretty much like magazines did
when Esquire was launched in 1933,
Granger says. ‘We have an amazing
medium, print, and if we can enhance
the experience of it by putting new
technology to use, then all the better.””

The cover uses similar technology to

@ OPINION

(this includes adding new information
written in a totally different voice). If
you do, the writer’s response will all
too often be "Huh?" While sometimes
the editor’s contribution will add to the
article and be welcome, at other times,
the editor will introduce a phrase that
is completely alien to the writer’s
voice and, therefore, something

that the writer cannot accept. Or the
conscientious editor will rewrite and
change the meaning: but this is also
unacceptable since the writer has lived
with the article for a long time and
knows exactly the intended meaning.

As a writer, when I am editing other
writers, I have great respect and
believe less is more. The writer’s
voice might not be mine, but I never
intrude. Instead, I will suggest where
the writer might clarify, develop,

or cut, as needed. Copy editing is
straightforward and a definite benefit
to the writer. But rewriting is a
dubious beast and should be done only
with caution or if asked for.

A writer’s advice to other writers
Compared to writing a novel, writing
for magazines is a small focused piece,
and if your interest and the magazine’s
coincide, then you will have a chance
at publication. Most of all, writing
should be fun. Write for the magazines
you love.

—JEANNE AINSLIE

that seen in Amazon and Sony e-book
readers and is powered by miniature
batteries. The downside? The batteries
have a life expectancy of only 90 days.

Source: “David Granger,” Staff writer, July 30,
2008, www.foliomag.com/node/18783/print,
accessed January 2, 2009
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FEATURE ARTICLE

THE THRILL OF THE EDIT

My editor gig at an overseas lifestyle magazine.

BY WAEL ELAZAB

here I was, in a place that could show up New York as the city that never sleeps, teeming with 20
million people, where I didn’t even speak the native language. As if that weren’t enough, I was editor
of a monthly lifestyle magazine. To be more specific, and to add a bit more spice, it was an English-

language publication geared to an audience of predominantly non-English speakers, and a publication for
the well-heeled in a generally poor country. I was in Egypt, a country where I lived and worked for half
a dozen years between my formative years in my native England and my recent past in Canada. I was a
managing editor, with an editor-in-chief above me and an assistant editor to my side.

-Eﬁiting in general is a tough go. Editing a magazine, especially one in a developing country, can feel like a
“uniquely herculean effort. No wonder there’s a need for a lesson or two.

za-w_s_‘.yz# TN
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The cgntrtle of Egypt in almost every reWs ho“ &
nearly.a duarter of all Egyptians, and the bulk of the country’s
business is either generated there or passes:through it. This
»density of population and the fapidity with which the gity is
expanding has led to many environmental concernsregarding

its air, land, and water. —Photographiby Wael Elazab




Lesson 1: Knowing your
Niche

Magazines build up loyal readerships
for a reason. The regular readers have
found that month after month, the
publication speaks their language, hits
topics of interest to them, and overall
just resonates with their lives. For any
given publication then, the big question
is what does the reader’s life look like?

Our magazine’s readers consisted
mostly of affluent locals with sufficient
education to be fluent in English plus
well-off expatriates living and working
in Egypt. In a developing country such
as Egypt with a marked class structure,
the rich are more inclined than in the
West to differentiate themselves from
the masses. Accordingly, our magazine
catered to a readership interested in
high-end electronic products, luxury
SUVs, five-star coastal vacations,

the latest fashions, and designer
jewellery. Surveys, focus groups, and
questionnaires helped to hone our
understanding of the audience make-
up, which was critical not just from the
editorial standpoint but also from the
perspective of advertising as a revenue
source.

That said, any publication’s content
must encompass the environment in
which its readers live. In our case,

this meant acknowledging a country
in which, according to the World
Bank’s World Development Indicators,
nearly half the population lives on

less than $2 a day. Accordingly, our
magazine was somewhat conflicted:
while we were unable to ignore the
social, developmental, and collective
strife of the country, we had to cater
to readers interested in the finer things
in life. The society section in Egyptian
magazines takes the approach of British
publications like Hello or OK, with
pictures of the well-to-do rubbing
shoulders with celebrities and top
government officials at seemingly old-
world functions like charity dinners
and fundraising balls. Our lead feature
each month demonstrated an exercise
in diversity: the opening of a new
mortgage financing authority (critical

in a country with a not-yet-mature
financial infrastructure), the bid to
host the next soccer World Cup, or the
resurgence of bird flu.

A magazine’s competition for
mindshare doesn’t come just from
other magazines or newspapers:

there are a great many distractions

on which people can squander their
time and money. In our case, we knew
that our readers spent a great deal of
time watching television, with some
estimates showing five hours a day per
household, with an extra hour a day
during holidays. After all, readers use
magazines for flipping through during
commercials more than we magazine
staff would want to believe. As well,
although Internet penetration was low
and restricted to the main cities of Cairo
and Alexandria, it was proving popular
with college students and graduates,
entrepreneurs, and business people

and was a factor in the explosion of
electronic culture. The previous five
years had seen Egypt come up to speed
with video games, iPhones, and all
manner of portable multimedia devices
that were giving the population plenty
of things to do with their downtime. So
as a print publication, we had our work
cut out for us to be noteworthy edition
after edition.

Lesson 2: Aligning your
Ducks

Putting out a successful monthly
magazine requires a delicate balance of
in-house staff and freelancers. In-house
staff can be assigned work, such as fact-
checking, on a day-to-day basis to fill
in any gaps between researching and
writing articles for their beat.

Just as in-house staff members have
their specific interests and areas of
expertise, so too do freelancers. For
us, sports coverage typically came
through freelancers, as we just didn’t
feature enough sports in the magazine
to justify having a dedicated reporter
on payroll. We also relied on freelance
writers for music, film, video game,
and book review sections, with one

specialized for each area contributing

a significant review per edition around
which in-house staff added a few minor
reviews. However, the main role of our
freelancers—in fact, of all freelancers—
was to get those interesting feature
stories, for which only they had the
critical contacts, to flesh out into
comprehensive articles. Many of them
knew the ins and outs of Cairo from a
grassroots perspective even though their
command of written English wasn’t
good enough for them to write every
day on a variety of topics. So while we
didn’t always have freelancers at our
regular story planning meetings, they
nonetheless needed to be kept in the
loop.

Another key to the magazine editor’s
role is staying on top of how reporters
are doing with their assignments and
conveying to them your support. It
could be that one reporter’s interview
has fallen through, and he needs to

be connected with someone else. Or
another reporter may be going through a
rough time personally and needs you to
lend an ear—and possibly an extension
on her deadline.

Staying on top of large trends helps

the editor and lead writers bring the
magazine together. Knowing the latest
buzz on hot spots is one thing, but it’s
also imperative to have reliable contacts
who are familiar enough with those hot
spots to give the magazine added value.
A recurring theme at our magazine

was unearthing more interesting
destinations to visit than the tried-and-
true Pyramids, with details on where to
stay and how to keep one step ahead of
the maddening crowds.

Finally, while advertising isn’t what
we editorial folks like to think about,
it is an essential part of any magazine:
it brings in key revenue without which
the publication couldn’t exist. The
sales team must be kept abreast of the
magazine’s forecasted subject matter
from month to month since ad spots
jump in value next to eye-catching
stories, not to mention the necessary
synergy between advertisements and
articles in terms of subject matter.
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At our magazine, an article about the
latest off-road 4x4 to land on Egyptian
soil, for instance, or an article about a
new piece of GPS technology about to
go into production at one of Egypt’s
technology parks would give our
salespeople considerable leverage for
related advertising.

Lesson 3: Chasing your
Plan

A huge wall chart is standard fare in
any magazine editor’s office, often
looking out as far as a year. Updating
it on a daily basis is crucial, as is
keeping the team abreast of changes,
shifting responsibilities, and new tasks
to tackle. All feature articles must be
planned well in advance—in particular,
the cover story. Once the decision on
the cover story is made, much of the
rest of the content can flow in relation.
However, backup cover story ideas
need to be prepared and fleshed out

as well since contacts may not come
through or sources may insist on
anonymity. Should the cover story go
ahead without a hitch, these backup
stories can be fleshed out as features for
the same issue, or held off for a future
cover piece.

We had a few extra challenges in Egypt
that made chasing our plan a bit more
complicated. Artists, interviewees,

and industry experts would frequently
cancel and reschedule events and
appointments, so we would always
have our reporters build in time buffers.
Confirming and reconfirming, then
setting off for an interview well ahead
of time has never seemed as important
as it did in Cairo! Egypt’s immature
infrastructure was another challenge
that made building in time buffers even
more critical. In Egypt, as in many
developing countries, the electricity
could cut out a couple of times a week.
Worst of all, Internet access—the
lifeblood of any publication—could
disappear up to three or four times a
day, with outages of several days in a
row being relatively commonplace.

Additionally, since it was not always

8 WEST COAST EDITOR January 2009

straightforward in Egypt to find out
what events were happening where,
our event listings constituted a critical
and highly sought-after section in

the magazine, as well as an anchor
around which to build content. Our
in-house staff was responsible for
providing this content and would cold-
call their contacts at the museums, art
houses, television and radio studios,
and community centres, all the while
building relationships that greased the
process from month to month.

But while the monthly cycle is
dominant in the mind of every
magazine staffer, the editor needs to
look at a broader timeline. The seasons
naturally feed certain story ideas, such
as family activities during summer
holidays or winter fashions when the
temperature cools.

Also of note are the larger cycles
created by industry, politics, religion,
and entertainment. In Egypt, much

as in Canada, there are times of year
that see a disproportionate number

of technology exhibitions, political
and humanitarian summits, and sports
tournaments. The exception to this rule
in Egypt, however, is that religious
holidays follow a lunar calendar—not
a solar calendar as in the West—and
therefore take place at a different

time every year. So while Canadian
magazines can count on having
Christmas content in each December
edition, Egyptian magazines can

not. Egypt’s most important holiday
from a magazine editor’s standpoint

is Ramadan. With its month-long
daytime fasting and nighttime feasting,
Ramadan doubled or tripled the number
of events and festivities our reporters
had to cover.

Lesson 4: Getting Friendly
with your Pressman

Getting the final product ready in time
to hit the print-run deadline is critical.
This is when overtime hours blend into
overtime nights and weekends. In a
way, this frantic pace is both a result
and benefit of a strict monthly cycle:

the effort ramps up sharply as an issue
goes to print, leaving a few days of
relative calm as the next issue’s content
is pulled together. At our magazine,
midway through an issue’s life cycle,
each section would be about halfway
filled up with content—a few stories for
the technology section, the arts section,
the society section, and so on. From here
on in, content would come in fast and
furious. As the production deadline drew
ever closer, images would head straight
to the layout designer, who would
balance the different colours, elements,
and bodies of text that needed to appear
together on each page. I would try not

to hover as he worked on balancing the
sidebars and factboxes with pictures,
photos, headlines, subheads, captions,
and pull quotes.

With the print deadline looming, we
would give the end product its last
polish. Then, once the electronic files
were ready, we would make an in-house
hard copy for editing staff to proof.
Finally, we would send the files to the
print shop for a blueprint on which to
base final print-run approval.

It’s hard to say too much about the
relationship you must have with your
print shop. It’s also hard to say too
much about the relationship you must
have with the pressman who handles
your specific print run (if you’re in the
lucky position of having one pressman—
they’re always men in Egypt—assigned
to your job month after month). If your
pressman knows and likes you, he will
be more inclined to do a double-check
before starting your print run. It is, after
all, better to get a call in the middle of
the night saying that something looks
odd than to receive the whole print run
with a major error!

After the print run, our magazine faced
one final hurdle that I still find surprising
to contemplate: censorship review. In
Egypt, an official censorship board
reviews every publication before it

hits the newsstands—or in the case of
subscriptions, the doorsteps—to catch
any negative mentions of the President
or religiously sensitive content. Month
after month, we would hold our
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Top Left These Bedouins are riding up and down Egypt's Sinai coastline looking for tourists to take on a desert safari. The Bedouin culture is torn between
adapting to the norms of Egyptian life and adhering to their desert traditions. Though the Bedouins are perfectly happy to cater to tourists, a clash of civilizations
can occur when trying to compromise with the Egyptian government. Top RightA holiday in Egypt doesn’t have to mean frenzied trips to the Pyramids. With
many hundred kilometres of available coastline to Egypt's north and east, there is no shortage of idyllic locations for a city weekend getaway or an extended
holiday. Bottom Fishermen photographed from the eastern bank of the Nile in Cairo. In early 2006, rumours emerged that chickens contaminated with bird flu
had been thrown into the Nile, causing the entire city to sell out of bottled water within a matter of hours. Government officials were keen to quickly announce
that no such incident had taken place.

collective breath until we got the silent
nod that meant our magazine could be
distributed. Once, during my time at a
daily newspaper, the censors stopped
us. It was during the Danish cartoon
controversy, and the international
newspaper we were sold with featured
a photo of a man reading the Danish
publication. So, why were the censors
unhappy? You could vaguely make out
in the photo that the newspaper he was
holding had a cartoon of the prophet.

All in all, magazine editing anywhere—
in the hubbub that is Egypt or in the

relative calm of Canada—brings
with it immense responsibility that
is only matched, in the best cases, by
tremendous job satisfaction.

Performing as a juggler in Cirque du
Soleil, on stilts from a high wire no
less, must be calming when compared
with producing an independent
magazine in Egypt. During my editorial
years in Egypt, I experienced staffing
headaches, the scramble for last-minute
replacement articles, print-run hiccups,
and the anxiety of realizing that profits
were declining as more eyes moved

from the printed to the digital page. The
typical stuff. But thrown into the mix,
courtesy of location, were blistering
heat, suffocating humidity, enough
cars and buses to induce an almost
permanent state of gridlock (not to
mention a permanent pollution cloud
above the city), Internet and power
outages when you least had time for
them, and government censors who
could clamp down after an entire print
run was done.

It was an experience I wouldn’t trade
for all the world...
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FUDFUFS

UPCOMING EVENTS
MONTHLY MEETING: WHAT’S NEW
IN EDITORIAL STANDARDS

January 21, 2009

Professional Editorial Standards (PES) is EAC’s
foundation document. It sets out the things an
editor should be able to do within the three core
areas of editing: structural and stylistic editing,
copy editing, and proofreading. It also sets

out what every editor should know about the
publication process. PES is particularly important
to EAC because it’s the basis of the association’s

professional certification program.

Because editing practices change over time, PES
has to be reviewed periodically to make sure it
stays current. In 2006, EAC charged Frances Peck
to assemble a team of expert editors for a large-
scale review and update of PES. Frances’s team
has nearly completed the revisions and will soon
submit a revised draft to EAC members for their

review and eventual endorsement.

Frances will be speaking to us about these new
standards. She’ll talk about the delicate process
of revising standards, some of the issues her
committee has had to grapple with, and what has
changed and what hasn’t in the new draft. Don’t
miss this meeting! The revised PES will have an
impact on all of us; you should know what it says

and how it affects you.

As always, we will draw for a door prize at the
end of the evening. The winner will receive free

admission to one EAC-BC seminar.
Time: 7:30 pm

Cost: Free for EAC members; $10 for non-

members; $5 for students with valid ID

Where: YWCA

535 Hornby Street,
Welch Room, 4™ floor
Vancouver
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YWCA is located on the west side of Hornby
Street between Dunsmuir and Pender, one block
northeast of the Burrard SkyTrain Station.
Parking is available across the street for $4.00

after 6:00 pm. Street parking is also available.

Information: www.editors.ca/branches/bc/

meetings.html or beprograms @editors.ca

RETREAT: MAGAZINE PUBLISHERS’
PROFESSIONAL DEVELOPMENT
WEEKEND

January 23-25, 2009

EAC-BC members interested in the magazine
publishing industry may want to attend this year’s
Camp BCAMP, a professional-development
weekend sponsored by the BC Association of

Magazine Publishers.

Highlights will include a keynote dinner address
by John Macfarlane, editor and co-publisher

of The Walrus, and the session “Punctuation,
period!” by EAC-BC’s own Frances Peck.

Where: Sidney
Information: www.bcamp.bc.ca

EDITING WORKSHOP:
PUNCTUATION AND MECHANICS
March 7, 2009

See the advertisement on page 12 for more

details.

Where: Vancouver

HIGHLIGHTS FROM PAST
EAC-BC EVENTS

MONTHLY PROGRAM: A DAY IN
THE LIFE OF A TRADE MAGAZINE
EDITOR

October 15, 2008

Speaker: Kara Cunningham

Reviewer: Helen Clay

At the October 2008 meeting, Kara Cunningham
spoke of her experience as editor of Collision
Quarterly and Tow Canada. In just five years,
she increased advertising revenue by 300 percent
and turned the magazines round from losing

an average of $40,000 a year (for the last 60
years!) to operating as profitable and successful

publications.

Kara started with a background in Religious
Studies, no experience in trade magazines, and

no driver’s licence. Instead, she brought strong
editing and writing skills and the willingness to
take a chance—qualities she believes are far more
important to the trade magazine industry. There
are always experts available with trade-specific
knowledge, and having a perspective from outside

the industry helped Kara see the overarching picture.

In her first year, Kara found the workload
crushing and didn’t know what questions to ask:
but she also saved $36,000 in print costs. This
gave her an editorial budget and the freedom to
focus on managing the business, which tapped

into her unknown abilities and interests.

Kara believes blue-collar trade magazines
represent a great opportunity for new editors and
writers to build a portfolio and gain experience.
Jobs are rarely posted, so Kara’s advice is to
approach the magazine directly. There isn’t much
money available; ask what they can spare and
give them an estimated number of hours of work.
Use editing and writing samples and a gentle,

empathetic approach.

For Kara, her passion was the steep learning
curve of creating successful publications. After
five years, she had achieved all she could and was
ready for a new challenge. She said, “If I could

survive there I could survive anywhere.”

MONTHLY PROGRAM: FROM
INSPIRATION TO PUBLICATION
November 19, 2008

Speaker: John Donlon

Reviewer: Juliana Pasko

At the November 2008 meeting, poet John
Donlon gave us a glimpse into his creative
process by guiding us through the seven drafts
that led to his poem “And On.”

The first draft of the poem was pure stream of
consciousness. It, and the next three drafts, were
written in longhand. The second draft was a
search for a metaphor or image upon which he
could build.



By the third draft, he was starting to develop
rough sketches to create form and rhythm. As was
evident in this draft, John favours a rhythm of
four to five beats per line—iambic pentameter. He
also favours confining himself to four quatrains

in conscious emulation of the poet John Ashbery,
whom he credits as a major influence and from
whom he “learned to trust the unconscious and
the gestalt.” John described his fourth draft as “a
struggle through the idea to the language.”

For his fifth draft of the poem, John switched
from longhand to computer to help him better see
“how the poem will look when it is finished,” and
in the sixth draft, he spent a lot of time working

with a particular phrase.

Finally—and surprisingly—in the seventh draft,
he abandoned computer for pen and rewrote the
poem in longhand. There was only minor self-
editing at this point. He finished the review of his

creative process with a reading of the finished poem.

John then discussed his process for editing poetry.
When editing other writers’ poetry, he reads

from a “sub-linguistic level.” He is also careful

to read as an artist, not as a writer. And since his
main purpose in editing poetry is to help make

the writer’s intentions clear, he is careful to be
“light-handed” and to only suggest punctuation
changes that clarify the cadence or rhythm. He
quipped that a verb is worth fifty cents whereas an

adjective is worth only five cents.

John ended the evening by explaining his system
for judging free-verse poetry. “Poetry,” he

said, “must transmit the writer’s feelings and
experience and evoke an emotional response from
the reader.” It must say something important
about the world or the human experience, and it
must be able to be interpreted in several different
ways; poetry shouldn’t have just one message.
“Poets,” he said, citing Canadian poet David
McFadden, “should put something unusual in

each line to make the poem richer.”

MAGAZINE INDUSTRY
HEADLINES

CONSUMER MAGAZINES IN TROUBLE
“The business model for consumer magazines is
under pressure from several directions at once,
both online and off. Magazines have become
more expensive to launch, and the cost of
attracting and keeping new subscribers has risen.
In America newsstand sales have been worryingly
weak, partly because supermarkets dominate

distribution and shelf-space is in short supply.

The internet’s popularity has hit men’s titles the
hardest.”

Source: “Out of vogue,” September 27, 2007,
www.economist.com/business/PrinterFriendly.cf
m?story_id=9867938, accessed

November 30, 2008

MAGAZINE PUBLISHERS LAMENT

“In America and Europe magazine publishers
have a common lament: total circulation is either
flat or declining slightly as people devote more
time to the internet, and an ever greater share of
advertising spending is going online. Magazine
units are mostly a drag on growth for their
parents. Time Inc, the world’s biggest magazine
company, has to fend off rumours that its parent,

Time Warner, will sell it.”

Source: “Out of vogue,” September 27, 2007,
www.economist.com/business/PrinterFriendly.cf
m?story_id=9867938, accessed

November 30, 2008

VANCOUVER LITERARY MAGAZINE
DEFIES THE ODDS

“One of the great mysteries of our day is how
anyone survives in the magazine business...

So the fact that the Vancouver Review is going
to be five years old at the end of the year is an

accomplishment.

“Published by editor Gudrun Will and her partner,
creative director Mark Mushet, the Review will

release its 20" issue in January of next year.”

Party-goers at EAC-BC’s 2008 Christmas party, held in Vancouver at the Water Street Café. Back rowleft to right

Source: “Vancouver Review defies the odds,”
Timothy Taylor, The Globe and Mail,
November 17, 2008

NEWSWEEK BUCKS THE TREND

“[It is] an interesting time for journalism. As

the number of news outlets expands, it is said,
attention spans shrink; only the fast and the pithy
will survive. Some people in our business believe
print should emulate the Internet, filling pages

with short, Weblike bites of information.

“We disagree...we are betting that you want to
read more, not less. Other media outlets believe
you just want things quick and easy. We think
you will make the time to read pieces that repay
the effort.”

Source: “The Editor’s Desk,” Jon Meacham,
October 22, 2007, www.newsweek.com/id/43350,
accessed January 2, 2009

CANADIAN MAGAZINES PAY POORLY
“My strongest evidence that serious Canadian
magazines are simply no longer plausible, except
as hobbies or charities, comes from conversations
with writers... Most magazines are still paying
the $1 a word that they have been paying, in this
country, since the mid-1970s. New magazines,
and many trade or specialty magazines, are

paying much less.”

Source: “Why so many good writers are writing

off magazines,” Russell Smith, The Globe and
Mail, August 9, 2007
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Philip Sherwood, Gary Lund, Hugh Macdonald, Jeanne Ainslie, Shelly Windover, Jennifer Getsinger, Margaret Shaw,

Jean Lawrence, David Harrison. Front Rowleft to rightMargaret Archibald, Bev Dunne, Martin Godwyn,

Dania Sheldon, Karen Reppin, Carol Zhong, Peter Moskos.
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Seminar: Punctuation and Mechanics

OGod is in the details,O the old saying goes--although any editor who has agonized
endlessly over a comma or a hyphen might argue that a much darker entity lurks there.

In this full-day seminar, instructor Frances Peck will take you on a detailed tour of
punctuation and mechanics. Topics to be covered include commas (whatOs right, whatOs
wrong, whatOs optional), semicolons, colons, quotation marks, apostrophes, dashes,
hyphens, italics, and those ever-perplexing bullet points.

Additionally, Frances will present up-to-date rules and guidelines, examine how
punctuation and mechanics affect meaning (for instance, the relationship between commas
and modib ers), and look at some of the most useful style guides available. Please bring
along a few of your troublesome editing samples for group discussion!

Date
Saturday, March 7, 2009

Location

SFU Harbour Centre Campus

515 West Hastings Street, Room 2945
Vancouver

Time
10:00 am--5:00 pm

About the instructor
Frances Peck is a Vancouver-based editor, writer, and instructor who has taught editing

and writing for over 20 years. She prepared the Canadian edition of The St. Martin’s
Workbook, a university-level grammar exercise book, recently completed Peck’s English
Pointers, an e-book for the Translation Bureau, and is a regular columnist for the

periodical Language Update.

A member of West Coast Editorial Associates, Frances is also an instructor with the Print
Futures program at Douglas College and with the Writing and Publishing program at Simon
Fraser University.

Registration
Find details about registration at www.editors.ca/branches/bc/workshops

Information
bcseminars@editors.ca

Photograph by Cheryl Hannah

Cost

$100 for EAC members who register by Saturday, February 21, 2009
$120 for EAC members who register after Saturday, February 21, 2009
$160 for non-members who register by Saturday, February 21, 2009
$180 for non-members who register after Saturday, February 21, 2009
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