
WEST COAST EDITOR
september 2007

NEWSLETTER OF THE BC BRANCH OF THE EDITORS’ ASSOCIATION OF CANADA

trailblazing across the last literary frontier

the rules according to anne

beware the luncheon meat

stacking up the sites

drive-by editing

THE 
EDITING 
ONLINE 
ISSUE

EAC-BC is a proud supporter of the serial comma



2   WEST COAST EDITOR   September 2007       September 2007   WEST COAST EDITOR    3  

WEST COAST EDITOR
September 2007

West Coast Editor is the newsletter of Editors’ 
Association of Canada, BC Branch (EAC-BC). 
It is published eight times a year: September, 
October, November, January, February, 
March, April, and May. Views expressed in 
these pages do not necessarily reflect those 
of EAC or EAC-BC.

PUBLISHER
Editors’ Association of Canada, BC Branch

MAILING ADDRESS
P.O. Box 1688, Bentall Centre Post Office
Vancouver, BC  V6C 2P7
604-681-7184
bc@editors.ca

BRANCH COORDINATOR
Jean Lawrence: bc@editors.ca

WEBSITE ADDRESS
www.editors.ca/bc

WEBMASTER
Derek K. Miller: dkmiller@penmachine.com

EDITORIAL
Editor: Cheryl Hannah, channah@editors.ca

Contributing Editor: Cheryl Hannah; Copy 
Editors: Daphne Sams, Shelly Windover; 
Proofreaders: Julie Harwood, Karen Reppin

Contributors: Theresa Laviolette, Gary Lund, 
Peter Moskos, Shelly Windover
 
Feature Writers: Sharon Boglari, Fiona Lehn

Photography and Design: Cheryl Hannah

EDITORS’ ASSOCIATION OF CANADA BC 
BRANCH EXECUTIVE 2007–2008

Chair: 
Daphne Sams: bcchair@editors.ca

BC Branch Representative:
Barbara K. Adamski: bc@editors.ca

Hotline Coordinators:
Barbara Dominik, Regan Truscott: 
bchotline@editors.ca 

Membership/Outreach Chair:
Sue Ansell: bcmembership@editors.ca

Professional Development Co-chairs:
Ricki Ewings, Christine McPhee: 
bcworkshops@editors.ca

Programs Co-chairs:
Gary Lund, Peter Moskos: 
bcprograms@editors.ca

Public Relations Co-chairs:
Jeanne Ainslie, Wendy Harris: 
bcpr@editors.ca

Secretary:
Karen Reppin: bcsecretary@editors.ca

Social Chair:
Dania Sheldon: bc@editors.ca

Treasurer:
Shelly Windover: bc@editors.ca

West Coast Editor Co-chairs:
Cheryl Hannah, Hugh MacDonald: 
westcoasteditor@editors.ca

FEATURE WRITERS

EDITOR’S VIEW
Welcome to the September issue of West Coast Editor. We’ve combed 
through a stack of membership survey results from years past and 
confirmed what we’ve always suspected: BC editors have inquiring 
minds! You’re interested in a wide range of professional issues, 
including editing for the Web. 

This issue of West Coast Editor is dedicated to the evolving world of 
online editing. While many print conventions function equally well in 
the world of online magazines and corporate websites, some don’t. So 
just what are the online conventions? We turned to several sources to ask 
for insights on what works and what doesn’t.

One final word. Don’t forget to turn to the etcetera section (pages 10–
11). It pulls together information such as “must-attend events,” “names 
in the news,” and “now you know.” It also contains a listing of themes 
for future issues of West Coast Editor. 

If you have story ideas you’d like to contribute, please email me at 
channah@editors.ca. 

Fiona Lehn (“Trailblazing 
across the Last Literary Frontier,” 
pages 6–7) is a freelance editor 
and writer, and section editor 
for Suite101.com. Also a gifted 
musician and songwriter, Fiona 
runs her own music label, 
Droidfingers Music Company.

If she were ever whisked off to a 
desert island, she would politely 
request that she be allowed to 
take her Roget’s Thesaurus. 
Fiona describes most web writing 
as “incredibly unfocused.” 

Sharon Boglari (“Careful 
with that Hyperlink!” page 
9) is an Accredited Business 

Communicator with the 
International Association of 
Business Communicators. 
She has worked in marketing 
communications in the high-tech 
and entertainment industries and 
as a book editor. She currently 
manages the youth road-safety 
programs at ICBC.

Sharon loves the online version 
of The Chicago Manual of 
Style. Her favourite part? The 
Q&A section, where “CMOS 
editors provide pithy, witty, and 
insightful solutions to real-world 
editing dilemmas.” 
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curios

You’ve all heard that reading from a computer screen is more difficult than read-
ing from the printed page. But why? According to Roger Parker, author of Look-
ing Good in Print, onscreen reading involves projected light. Onscreen readers 
are, in effect, staring into the lens of a slide projector, reading individual 
letters of text as they are projected onto the screen. The result? Tired eyes.

While we loathe spam as much as the 
next person, we have to admit to a certain 
fondness for spam that aspires to gram-
matical greatness. Enjoy this slice of 
well-aged spam recently delivered to our 
inbox… 

“…As a regional assistant, you will be 
supposed to operate with the payments 
from those customers, based in your 
country. You will be expected to accept 2-
3 transactions to your bank account every 
week, make certain calculations about 
every transaction (you will be precisely 
instructed about it), & transfer the funds to 
the suppliers by means of western Union/
Money Gram less your fee & the charges 
of the Western Union/Money Gram. You 
will be continuously communicating 
with the manager from the head office, 
who will instruct you & give advice 
regarding every new payment…”  
What are the most misspelled words on the Internet? Armed with 
his Oxford English Dictionary, applied linguistics professor 
Vivian Cook counts these words among the 25 most frequently 
misspelled. While the spelling “miniscule” does find support in 
the Merriam-Webster, the others are incorrect in pretty much any 
dictionary we can think of...

OED Spelling Typical Misspellings
minuscule miniscule 
millennium millenium, milenium, milennium
supersede supercede, superceed
accommodation accomodation, acommodation
irresistible irresistable
ecstasy exstacy, ecstacy
embarrass embaras, embarass
desiccate desicate, dessicate, dessiccate
definitely definately, difinately
pronunciation pronounciation

OED Spelling True or False?
seperate
occurrence
parallel
liason
recommend
necessary
adress
broccoli
independant
referring

Drive-by Editing

Source: Looking Good in Print, 6th edition, 

Roger C. Parker, 2006

Beware the Luncheon Meat

Source: Accomodating Brocolli in the Cemetary: 

or why can’t anybody spell?, Vivian Cook, 2005

Web Missspellings
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Come on. You know you want to. Write 
to us! Send your comments, questions, 

and word rants to channah@editors.ca. 
Email may be edited for clarity or 

length.

Origins of Expressions
I’m being extremely lazy here. Rather 
than check the last newsletter, I’ll ask 
you a question. Do we currently run 
a section pertaining to the origins of 
the expressions we use? You know—
expressions or sayings we’ve grown up 
with, never questioning their meanings 
or pondering from whence they came.

It seems that some of us even have our 
own homegrown versions of the same 
expressions. And, it seems that most of 
the little nuggets that we use originate 
mainly from three sources—the Bible, 
Shakespeare, and from nautical life. 
One of these days, when you’re trying 
to avoid a deadline, drag out your 
Bible (I’m partial to King James, 
myself) or some of your Shakespearean 
works, and take a wander. I’m certain 
you’ll be surprised at the number of 
expressions you’ll recognize in your 
everyday speech.

I had a great one on my mind the other 
day, but naturally, it eludes me at the 
moment. Anyway, I think it’s a fun 
idea. Food for thought.

Shelly Windover
North Vancouver

Risky Business
Since when did “at risk” shove 
aside “in danger,” “in peril,” or even 
“risky”? Yes, even risky behaviour has 
become at-risk behaviour. I suppose 
Hollywood had better change the name 
of that movie to At-Risk Business. 
What is an “at-risk teen”? Someone 
from a broken home, or someone in 
a new job without adequate safety 
training? 

If someone is missing, police ask that 
we call their non-emergency number, 
unless it is about persons at risk. At 
risk of what? A heart attack? Getting 
lost? Doing drugs? Twisting an ankle? 

I can see it now: warning signs that 
currently read “Danger—Keep Out” 
will be replaced with signs that read 
“You’ll be at risk if you enter.”

As with several current omnibus 
catchphrases that have taken variety 
out of the lexicon, there seems to be an 
assumption that something so vague 
can be interpreted accurately. Just 
as in, “We sell solutions.” I’d like to 
dissolve “at risk” in a “solution” of 
hydrochloric acid.  

Gary Lund 
Vancouver

EDITOR’S INBOX

In-House Style Guides

Theresa Laviolette, past newsletter 
co-chair, attended the May 2007 
EAC-BC workshop, “Developing 
an In-House Style Guide.” She 
sends the following report.

Carly Haddon’s May workshop, 
“Developing an In-House Style 
Guide,” was a great hands-on, 
energetic session that gave us a 
thorough outline of the mechanics 
of putting together style guides 
for any application. While the 
information was in-depth enough to 
work for editors dealing with many 
people in a variety of departments, 
there were also many tips that any 
editor could extract—even those 
working with clients on a one-to-
one basis.

She highlighted three components 
that make up a successful style 
guide: defining the guide’s 
audiences through interview and 
document analysis (paying careful 
attention to differing needs and 
priorities), selecting appropriate 
dictionaries and reference manuals, 
and balancing style quandaries 
(idiosyncratic uses versus best 
practices).

Finally, Carly focused on 
communication planning as a key 
element to get users to accept 
and adhere to the guide. This 
includes crafting messages that 
list specific benefits for each user 
audience, determining effective 
channels of communication to 
relay all messages on both guide 
development and future updates, 
and identifying “who, what, when, 
and where” for each of these steps. 
This ensures that everyone is 
included and part of the ongoing 
process.
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THE RULES ACCORDING TO ANNE
Over the years, Vancouver writer and editor Anne Pepper has spoken to EAC-BC editors about 

the do’s and don’ts of creating must-read Web content. Last month, we tracked down Anne 
during her summer vacation to ask for advice on writing and editing articles for the Web.

WCE: Anne, if you could give only one piece of advice to people writing or editing 
articles for the Web, what would it be?

AP: I would say to concentrate on the tone of your writing. Make readers feel that you 
are speaking with them, not at them. Carry your reader along with the drive of your 
writing, and create a sense of a personality within your words. People want information 
and a sense that there are signs of intelligent life in there. Make it fresh, unexpected 
even, and throw out any clichés or well-worn phrases. Content created for the Web 
should have a more casual feeling than content created for print. Blogs are paving the 
way for a more casual tone in the corporate Web world as well.  

WCE: And the second piece of advice?

AP: Remember that online readers expect articles to look easy to read and scan. Readers 
scan articles, glancing at headlines, subheads, hyperlinks, and highlighted areas as a way 
of deciding if they are worth reading…or not.

One tip to determine if an article is ready is to think like a reader. Imagine you’ve just 
come across the article. Glance at it. Now ask yourself: what is it about? Is the headline 
strong? Are the purpose and value stated right upfront? Are there subheads, and do they 
tell a condensed version of the story? If you answer no to any of these questions, do a bit 
of tweaking before you publish the article.

WCE: What about paragraphs? Are there any prescriptivist guidelines about things such 
as the number of sentences each paragraph must contain?

AP: There’s just one general guideline: keep your paragraphs short. One to four 
sentences works well. Present information in reader-friendly chunks and avoid 
information overload. Use bullets too, but no more than nine. 

WCE: What’s the thinking behind the nine-bullet rule?

AP: Bullets in general work well because research shows that reading onscreen is more 
difficult—and more tiring—than reading on paper; so bullets can be easier on the eyes 
and easier to digest. Research also shows that our short-term memory can only reliably 
retain seven pieces of information at one time, plus or minus two. 

WCE: Why is it more difficult for people to read onscreen?

AP: There are many reasons, including screen glare, tiny text, scrolling between 
paragraphs, and clicking between pages. It’s just not as seamless as reading a book or a 
magazine.

WCE: Do you have any final tips for encouraging readers to stick with it?

AP: Master the art of creating compelling subheads. Don’t make them cute or too 
clever. If you can do this, you’ll increase the odds that readers will stick with your 
article. Well-written subheads capture the essence of the material that follows; they alert 
readers to what’s coming next and encourage them to keep reading.

Online Techniques

According to The Canadian Press 
Stylebook, the traditional rules 
of newspaper writing—pyramid 
style, tight leads, and strong 
quotes—apply equally well to 
online writing. 

What else works?
� Short, clear headings that 

summarize main points 
� Bullets with subheads
� Light tone
� Simple words

What doesn’t work?
� Circle-back endings (teaser 

in the first paragraph and 
answer in the last paragraph)

� Long stories that force 
readers to scroll down the 
screen

� Run-on sentences
� Repetition

Source: The Canadian Press Stylebook, 

13th Edition, Patti Tasko (Editor), 2004 
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TRAILBLAZING ACROSS THE LAST 
LITERARY FRONTIER

Is there a place for editors in the wired world?

BY FIONA LEHN

As a section editor for an online magazine, I deal with up to 40 feature writers—their ambitions and neuroses, 
articles and blogs—each week. We communicate via email; thus I work from home, under the supervision of 
a dozing feline. Some mornings I awaken to find my inbox stuffed full. Other days, a cyber lull pervades the 
Internet, and I have time to clean my kitchen. Idyllic though my situation may sound, online editing requires 
far more than fighting the cat for control of the keyboard. I see it as trailblazing across the last literary frontier 
in a quest for meaningful, well-written copy. 

Coffee before inbox
When I first considered venturing into cyberspace in search of grammar and usage-related adventures, I 
imagined online editing would involve less writer-editor confrontation than print editing. I was wrong. My 
first week on the job, one of my feature writers sent me this message: “I’ve been writing here for over six 
years, and now you come along and tell me I’m doing everything wrong. Why are you picking on me?” 

I sipped my coffee. I nudged the cat off the keyboard. I typed back, “You have over 10 times the competition 
you had 6 years ago, and people have less time to spare now than they did then. If you lack credibility, 
visitors won’t stay and read what you have to say. Credibility is diminished by all sorts of things, including 
rambling text, typos, grammar issues...” 

Print editing basics, right? Yet the old guard of Web writers wields a sense of entitlement like a shield against 
any suspected authority figures—into which category editors seem to be lumped, along with copyright 
enforcers and anti-porn activists—and use this shield of entitlement to write stream of consciousness, as 
sloppily and as full of grammatical rebellion as possible. 

Editors on the Internet hit this wall of attitude daily (although the Web writer’s refusal to change or improve 
reeks of irony; the Internet itself is a constantly morphing medium). Clearly, editors are not welcome in 
cyberspace, but aren’t they needed?

Prepare to battle 40 years of writing slipshod
The Internet began in the early 1960s as the ARPANET, a military communications research project with 
a smattering of public and private users. By the early 1990s, the Internet had one million hosts. In 2006, 
roughly 92 million websites operated online, and today, over one billion people use the Internet. 

A precedent has been set by forty years of virtually (no pun intended) unedited copy, abbreviated and 
hieroglyphed language, and astronomical growth. Today, the Internet hosts a vast world of global popular 
culture and commerce, and it continues to flourish. Yet as more and more users (many of them writers who 
may or may not be experts in their subject matter and who, more times than not, have no professional writing 
training) flood the cyber playground with egregiously substandard copy, what’s an online editor to do? 

While trailblazing, mind your formatting and stick to your guns
It’s no secret: readers read differently on the Web than they do the written page. According to one of the 
world’s leading experts on Web usability, Jakob Nielsen, users don’t actually read on the Web. They scan. 
And to write scannably for the Web, he recommends that writers:

� use half the word count of conventional writing,
� write well,
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Three Strikes

Web usability guru Jakob Nielsen 
believes that people read Web 
content differently than they read 
hard copy. In his April 17, 2006 
Alertbox column (www.useit.com), 
Nielsen reported that people read 
web pages in an F-shaped pattern: 
two horizontal sweeps across the 
top of the screen, followed by one 
vertical sweep down the left. 

His message? Don’t recycle print 
content for the Web: users probably 
won’t read much beyond the first 
few lines.

So, what’s a savvy Web editor 
to do? First, ensure that your 
writers pack their most important 
information into the first two 
paragraphs. Second, ensure that 
your writers front-end load the 
most important, information-
carrying words into their subheads, 
paragraphs, and bullet points. 

Colourful Hyperlinks

In the early days of the Internet, the 
colour blue symbolized “click here.” 
But now, any colour will do.

Source: www.useit.com/alertbox/reading_

pattern.html, accessed August 2, 2007

“If online editors did nothing more than enforce the format of Web writing, they 
would remove over 50% of ‘cyber pollution’ from the World Wide Web.”

—Fiona Lehn

� use inverted-pyramid style, starting with the conclusion,
� use bulleted and numbered lists, and
� use outbound hypertext links to sources and resources.

The list goes on. If online editors did nothing more than enforce 
the format of Web writing, they would remove over 50% of “cyber 
pollution” from the World Wide Web. Yet a 60-second surf around 
the Web reveals the ugly truth: most Web writers know nothing 
about Web writing format. In fact, if the Facebook buzz level is any 
indication, Web writers know (or care) far more about the latest 
social networking trends than they do about writing strong copy. 

Get in touch with your inner geek
One day, I received an email from a writer ranting about blogrolls. 
I sipped my coffee, re-read the email, watched the cat yawn, and 
waited for the caffeine to kick in. Still, with blood buzzing, I drew a 
blank. Blogrolls? 

Internet technology and trends evolve faster than Superman can 
change in a phone booth. Many Web writers immerse themselves 
in Internet culture and the techno trends that fuel it. How do 
editors become culturally literate? It’s a huge World Wide Web 
out there, but Facebook (user-friendly and addictively silly) and 
the ubiquitous google.com are great places to start. Knowing your 
techno stuff increases your access to Web writers and the horizons 
they look towards. 

Refining the last frontier
What does the future of the Internet hold? Undoubtedly, more 
editors. Users are already sifting through the sludge on their own. 
They rely on bookmark referrals for quality reading (via digg.com, 
for example). As well, users increasingly are participating in self-
editing (Wikipedia-style) sites with the belief that ultimate truth and 
perfect grammar will eventually prevail. All right, maybe that’s not 
their intent; but I have cause to believe that editors, in their quest 
to bring meaning to the chaos of the online literary frontier, shall 
prevail. 

Today I received an email from one of my feature writers who 
rarely responds to my emails directly but does follow my editing 
recommendations. She wrote, “I never thought I needed an editor. 
Thanks for all the attention to my work. I can’t believe how much 
my writing has improved!” 

Does the Internet need editors? You bet. 
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ubc.ca itbusiness.ca cbc.ca thetyee.ca thenewyorker.com

Reader comments 
(West Coast Editor team)

“Fun article.” 

“Good print size.”

“I was surprised 
to find such a 

readable article on 
an academic site!”

“Call the 
optometrist—I 
need reading 

glasses.”

“I just couldn’t 
bring myself to 
read it onscreen. 

I couldn’t 
concentrate on the 
annoyingly tiny, 
light-grey print.”

“Have these guys 
never heard of 
paragraphs?”

“Easy-to-read print 
size … but I felt 

like I was reading 
the police blotter.” 

“Easy to read…”

“I wish that the 
print size had been 

a tiny bit larger. 
After a few screen 
scrolls, I printed 

the article and read 
it on paper.”

“Tough going … I 
gave up after two 
pages and printed 

it.”

“Great, well-
written article, but 
it was impossible 
to read onscreen 
and the print size 

too tiny.”
 

“I think they 
wanted me to buy 
the print version of 

the magazine.”

Type of site Academic Canadian 
technology news

News, sports, 
radio, and 

entertainment

Independent 
alternative daily 

newspaper

Culture and art, 
fiction and non-
fiction, business 

and politics, 
science and 
technology

Headline High-flying 
Honkers Have 
Superhuman 

Power

E-mail crowned 
king of marketing 

media

Deadly Vancouver 
restaurant shooting 

likely “targeted 
hit”: police

Bullies and Jerks Damn Spam: The 
losing war on junk 

e-mail

Subheads 0 0 Automatic 
weapons

“Me Chi and 
Bruce Lee” by 
Brian Preston

“Tent Boxing” by 
Wayne McLennan

“Muddied Oafs: 
The Soul of 

Rugby” by Richard 
Beard

0

Screens 1 1 1 1 5

Words 354 589 444 1816 4616

Paragraphs 8 15 18 19 29

Words/paragraph* 44 39 25 96 159

Sentences/paragraph* 2 2 1 5 9

Words/sentence* 22 20 19 20 19

Hyperlinks 0 3 0 0 0

STACKING UP THE SITES
We selected articles from five websites and performed a blatantly unscientific comparison of content. We counted everything we could 

think of: sentences, subheads, hyperlinks. We counted words. We counted paragraphs. We counted words per paragraph. We even 
counted the screen clicks required to read an article. We wanted to know: would there be a correlation between these components and the 

likelihood we would actually read the articles?

*Figures rounded to the nearest whole number
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CAREFUL WITH THAT HYPERLINK
Hyperlinks are helpful creatures, pointing readers to material that is relevant, but not essential, 

to the subject at hand. But be careful how you use them: they can be tricky little things…

BY SHARON BOGLARI

If the Web is a tapestry, hyperlinks are its threads. Editors selecting and weaving those 
threads require not only skill, but also creativity. Include too many, and the tapestry 
becomes unfocused; provide too few, and it loses its lustre. A well-woven website has 
links that are relevant, credible, and enticing. Add some punch to your hyperlinks by 
editing with the following guidelines.

Tag only relevant words
If your hyperlink occurs in the middle of a sentence, tag only the words that convey 
where the link leads. This avoids confusion and creates a cleaner page.

Instead of: The B.C. Branch offers professional development seminars for editors.
Try: The B.C. Branch offers professional development seminars for editors.

But remember: don’t overdo hyperlinks. Send users only to sites directly related to your 
subject matter.

Steer clear of website mechanics
Many users print out web pages, which makes phrases such as “click here” and “scroll 
down” irrelevant. Try to incorporate hyperlinks into your text.

Instead of: Click here to find out more about our monthly newsletter.
Try: Our monthly newsletter allows editors to exchange ideas and share news.

Use lists to eliminate repetition
If you have a list of several hyperlinks, consider grouping them under meaningful 
headings. Alphabetical lists are fine for index or search pages, but if you group your 
topics by content, you will better serve your users.

Instead of: 
Certification study-group information for editors in Alberta
Certification study-group information for editors in British Columbia
Certification study-group information for editors in Saskatchewan

Try: 
Certification study-group information for editors in:
Alberta
British Columbia
Saskatchewan

Use meaningful icons
Some web designers can’t resist replacing words with representative icons and graphics. 
But icons that link to other pages should be clearly presented as hyperlinks and should 
depict what they represent. 

For example, a dollar sign on a bank’s website could mean any number of things, 
whereas an envelope or postage stamp clearly suggests a link to mailing information.
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etcetera

MUST-ATTEND 
EVENTS
DRINK VIRTUAL COFFEE AT 
THE TELECAFE

September 13, 2007
Editors’ Telecafé

Live outside Metro Vancouver? 
Not able to make it to monthly 
meetings? Or simply want to chat 
with other editors? Then mark 
your calendar for the next EAC-
BC Editors’ Telecafé, facilitated 
by Graham Hayman of Allograph 
Editing Services.

It’s a conference call, but like a 
café, you can arrive and leave when 
you like. There’s no hard start time, 
no hard finish time. Registration not 
required. 

Time: 4:00 pm–5:00 pm

Information: contact Sue Ansell at 
bcmembership@editors.ca

JANE HITS VANCOUVER

October 5–7, 2007
Jane Austen Society
29th AGM & Conference

The theme for this year’s 
conference is “Discovering Emma 
in Vancouver.” The morning of 
October 6, editors from independent 
Canadian publishing house 

Broadview Press will take part in a 
discussion entitled, “The Pains and 
Pleasures of Editing Jane Austen.”

Where: Fairmont Hotel Vancouver

Information: www.jasna.org

THE WRITERS ARE COMING

October 16–21, 2007
20th Annual Vancouver 
International Writers & Readers 
Festival

We love this festival because it 
allows us to rub shoulders with both 
established and up-and-coming 
writers. 

Where: Vancouver 

Information: www.writersfest.bc.ca

WHAT KIND OF EDITOR ARE 
YOU?

September 19, 2007
EAC-BC Monthly Meeting & 
interactive session, “What kind of 
editor am I, anyway?”

Time: 7:30 pm

Cost: Free for EAC members; $10 
for non-members; $5 for students 
with valid ID.

Information: www.editors.ca/bc

Where: YWCA Health and 
Wellness Centre
Welch Room, 4th Floor
535 Hornby Street

Directions: YWCA is on the west 
side of Hornby between Dunsmuir 
and Pender, one block northeast of 
the Burrard SkyTrain Station. 

Once you exit Burrard SkyTrain 
station, turn left onto Burrard. Then 
turn right at Dunsmuir and turn left 
at Hornby.

Information: www.editors.ca/
branches/bc/meetings.html

BREW CREEK OR BUST

February 1–3, 2008
Association of Book Publishers of 
BC (ABPBC) Annual Retreat

The ABPBC will be having its 
annual retreat at Brew Creek Lodge 
(just south of Whistler). This 
promises to be the highlight of the 
association’s year.

Where: South of Whistler

Information: 604-684-0228 or 
admin@books.bc.ca

CALL FOR 
VOLUNTEERS
WRITERS NEED HELP

The Vancouver International 
Writers & Readers Festival can’t 
happen without the 200 volunteers 
who give their time and energy 
every year. 

Interested in volunteering at the 
October 16–21 event? Go to the 
Festival’s website and fill out an 
online registration form.

Registration: www.writersfest.bc.ca
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ONGOING 
EDUCATION
POLISH YOUR SKILLS

Simon Fraser University Fall 
2007 Continuing Studies course 
catalogue available.

Check out the catalogue for 
information on a variety of courses, 
including editing, publishing, and 
creative writing.

Information: 
www.sfu.ca/cstudies

CALL FOR 
SUBMISSIONS
WEST COAST EDITOR 
SEEKS STORIES

Ideas for articles? Contact Cheryl 
Hannah at channah@editors.ca.

October 2007: Get a Job!
Deadline for submissions: 
September 12, 2007

November 2007: The Gift Guide
Deadline for submissions: October 
17, 2007

January 2008: The Style Guide
Deadline for submissions: 
November 21, 2007

February 2008: The Book is Dead
Deadline for submissions: January 
16, 2008

March 2008: The Great Debates
Deadline for submissions: February 
13, 2008

April 2008: The Business of 
Editing
Deadline for submissions: March 
12, 2008

May 2008: Editing Fiction
Deadline for submissions: April 16, 
2008

NOW YOU KNOW 
JEAN LAWRENCE IS AN 
OBSESSIVE FACT-CHECKER

Editor (and EAC-BC Coordinator) 
Jean Lawrence recently 
confessed her home page to be 
theweathernetwork.com. Why? An 
editor to the core, Jean says, “I like 
to know if the sky outside my office 
window is lying.”

CHRISTINE MCPHEE IS ON 
TRACK

Editor Christine McPhee (and 
EAC-BC Professional Development 
Co-Chair) uses time-management 
tool Harvest as her home page 
(www.getharvest.com). 

Says Christine, “It’s a fabulous way 
to track how I spend my day. And 
each time I open my web browser, 
it reminds me that my computer is 
for working, not playing!”

CANSPELL LOVES OXFORD

Canadian Oxford Dictionary is the 
new source for CanSpell Word of 
the Day.

As of July 1, 2007, the Word 
of the Day feature run in many 
Canadian newspapers began using 
the Canadian Oxford Dictionary 
as its official source. The Canadian 
dictionary replaced the US-based 
Merriam Webster.

MATCHMAKER, 
MATCHMAKER

In October 2007, the ABPBC will 
host an event with BC Film and 
the Canadian Film and Television 
Producers’ Association to 
encourage BC publishers and film 
producers to work together. 

Events will include a professional-
development seminar, trade fair, 
and cocktail party.

Information: 604-684-0228 or 
admin@books.bc.ca

NAMES IN THE 
NEWS
HOWARD WHITE RECEIVES 
HONOUR

Congratulations to Howard White, 
publisher of Harbour Publishing! 
Howard was appointed to the Order 
of Canada this past June.

EAC-BC WELCOMES NEW 
MEMBERS

Glenn Bullard (New Westminster) 
Lindsay Burrell (Anmore)
Anne Champagne (New Denver)
Helen Clay (Vancouver)
Elizabeth Elliott (Galiano Island)
Karen Kelly (Victoria)
Lucinda Komisar (Vancouver)
Elena Kyriacou (North Vancouver)
Keith Learmonth (Surrey)
Lisa Manfield (Vancouver)
Sheryl McFarlane (Victoria)
Caroline Mervyn (Vancouver)
Monica Miller (Vancouver)
Wendy Plain (Vancouver)
Wanda Power (Vancouver)
Rachel Reid (Vancouver)
Kevin Watt (Port Coquitlam)

ONLINE EDITING 
RESOURCE
CHICAGO STYLE Q&A

The Chicago Manual of 
Style Online incorporates the 
entertaining—and informative—
Chicago Style Q&A. Content is 
fully searchable.

Information: 
www.chicagomanualofstyle.org
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WHAT KIND OF EDITOR ARE YOU?
(find out september 19)

?
Join your fellow EAC-BC colleagues on Wednesday, September 19, 2007 for an 

interactive session entitled, “What kind of editor am I, anyway?” 

We’ll explore the question by asking other puzzling questions: What’s the difference 
between copy editing and proofreading? When does a stylistic edit turn into a substantive 
edit? (And should I charge more when it does?) What is a production editor? And what 
the heck does a developmental editor do? Some of our branch’s best minds will answer 

these questions and help you figure out just what kind of editor you are. 

Want to get a head start? Have a look at EAC’s descriptions of editorial services at 
www.editors.ca/hire/definitions.html. Who knows, perhaps you’ll decide to add fact-

checking to your list of skills.

Location
We meet in the Welch Room on the 4th floor of the YWCA Health & Wellness Centre, 

located on the west side of Hornby Street between Dunsmuir and Pender, one block 
northeast of the Burrard SkyTrain Station. Parking for the evening is available across the 
street for $4 after 6:00 pm. (Hornby Street runs one-way north.) On-street parking is also 

usually available, although it is metered until 8:00 pm.

Time
7:30 pm

Cost
Admission is free for EAC members. Non-member admission is $10 at the door ($5 for 

students with valid ID.) Enjoy complimentary refreshments following the program.

Door Prize
Free admission to one EAC-BC workshop.

Information
Contact Peter Moskos or Gary Lund at bcprograms@editors.ca.


