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West Coast Editor
n EAC/ACR Conference  
The programs team is drafting a call for 
proposals for next year’s conference, with 
plans to include topics such as finance, 
niche editing, and the power of words. In 
addition, we are assessing francophone 
interest with a view to producing a two-day 
program in French.

The program will include a variety 
of sessions of interest to in-house and 
experienced editors, as well as a good 
selection of seminars for freelance editors. 

Topic suggestions are welcome. Please 
contact your conference coordinators,  
Jean Lawrence and Lesley Cameron at  
bc@editors.ca

n West Coast Events
October 18–23 
The 18th Vancouver International Writers  
& Readers Festival
www.writersfest.bc.ca
  
October 21–23
Surrey International Writers’ Conference
www.siwc.ca 
October 29–November 5
TD Canadian Children’s Book Week 
www.bookweek.ca 
November 2–4 
Banff Mountain Book Festival
www.banffcentre.ca/
mountainculture/2005/festivals/book 
November 14–16
The 4th Annual  
Vancouver Videopoem Festival
www.cinematheque.bc.ca/videopoem_
festival.htm

Language is more fashion than 

science, and matters of usage, 

spelling and pronunciation tend to 

wander around like hemlines.

—Bill Bryson in  

The Independent, 1994

“ n EAC-BC Workshops 
Academic Editing
by Darcy Cullen
Saturday, October 15, 2005, 11 am–5 pm
SFU Harbour Centre, Rm. 2200
515 West Hastings, Vancouver
Members $90, non-members $145  
Substantive Editing 
by Yvonne Van Ruskenveld
Saturday, November 19, 2005, 11 am–5 pm
SFU Harbour Centre, Rm. 2200
515 West Hastings, Vancouver
Members $90, non-members $145   
www.editors.ca/bc/workshops.htm

http://www.editors.ca/bc/workshops.htm
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Picture this. You’re having coffee with a 
friend discussing the purchase of some 
desktop publishing software. Suddenly you 
notice a strange light in their eyes. You 
know that look. It’s the same expression of 
zeal they had when they tried to set you up 
on a blind date. “You should buy…,” they 
say, and the list begins. 

Actually, shopping for software is a 
bit like shopping for a mate. On the sur-
face, you look for the basic features that 
you want: compatibility, nice packaging, 
and affordability. When you find what you 
think you are looking for it’s a magical 
and thrilling experience (for some at least). 
You go home, pour a glass of wine, look 
up its serial number, and then install it. 
Suddenly, together you can do things you 
could never do apart. 

At first, life is wonderful and things 
seem effortless. As time goes by, however, 
you not only get to know functions you like, 
but you also uncover other features you 
don’t like. Now it’s not quite so coopera-
tive. Not quite so seamless. You soon lose 
interest, after only scratching the surface of 
this new relationship. What was once a love 
affair is now ancient history.

How can you avoid this endless cycle of 
meaningless software relationships? Well 
first, you need to be really clear about your 
needs. Just what do you want in a desktop 
publishing program? A word processor? A 
document designer?

Make a list of all the features you think 
you’ll need. Then take your list to your local 
software vendor, do a little online research, 
and check out some consumer reports. 
Once you’ve scouted out a few programs, 
take these four simple steps.
Step 1—Don’t commit too soon.
The only way to find out if a program is 
truly right for you is to try it for yourself. 
Don’t take the word of others. Programs 
like Adobe InDesign and QuarkXPress 
have downloadable demos, usually a 30-
day trial. Play around. See if it meets your 
needs. Remember, a demo is a great no-
strings, no-obligations, and no-money way 

to get to know a program. If it doesn’t  
work out, there are always others to try.
Step 2—Take time to  
get to know each other.
Find out all about your potential software. 
Do you and it have similar backgrounds? 
For example, does it have a graphic design 
background while you have a business 
background? Where did it grow up? These 
days what was once industry-specific soft-
ware can be purchased at large drug stores 
or cost-saving clubs, along with your kitty 
litter and toilet paper. This easy access to a 
complex program can make you think that 
it will be simple to learn, only to find it is 
fraught with technical intricacies that end 
up frustrating you in the end.
Step 3—Learn to communicate.
Sometimes what seems to be an over-
whelming problem is just a failure to 
communicate. It can seem like you’re both 
speaking a different language, but you may 
have more in common than you think. In 
Word, letters are called fonts, in InDesign 
they are referred to as characters. Some 
use the term “text box” and others use the 
word “text frame.” If you’ve taken the time 
to work through step 2, you’ll have some 
good clues as to where you can go for help 
to sort out your language difficulties. You 
may just need some training to keep this 
relationship on track. 
Step 4—Don’t blame yourself  
if it doesn’t work out.
Finally, don’t feel bad if you just can’t con-
nect. Some programs are not as intuitive 
as others, and no one program can meet all 
your needs. QuarkXPress, for example, was 
born in the printing industry many years 
ago. It’s based on printing concepts, not 
business applications. Some call it awk-
ward and difficult while others, who under-
stand these subtleties, find it suits them 
just fine. 

There you have it. A few simple steps 
designed to save you from the heartache 
and grief of choosing incompatible software. 
If only it were as simple to find a mate.
kelly-parry@telus.net

n FROM THE CHAIR 

by Kelly Parry

Software and the Blind Date

KELLY PARRY
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Incoming artistic director Hal Wake 
envisions the Vancouver International 
Writers & Readers Festival as more than 
the annual event that has taken place 
on Granville Island in the third week of 
October for the past 18 years. Hal—former 
host of CBC Radio’s Early Edition, and  
books producer at Morningside during the 
Peter Gzowski years—has been named the 
successor to festival founder and artistic 
director Alma Lee. 

“The annual festival on Granville Island 
is our primary event, and will continue to 
be the centre of our activities,” said Hal. 
“But I believe we need to look at how we 
fit into, and contribute to, a larger literary 
community. 

“Recently we’ve started a weekly 
email newsletter that shares interesting 
news from the literary scene as a way 
of connecting our members with what’s 
happening with books in Vancouver. We’re 
also increasingly open to helping publishers 
promote their books. When you help the 
publisher, it helps writers, and that in turn 
helps our readers.” 

Asked about the challenges he faces at 

the festival, Hal replied, “My first challenge 
is how to enlarge the festival within the 
physical limits of Granville Island. We are 
already using the facilities on the island 
to capacity, and we need to look at new 
venues and new forms of presentation. In 
the past we have hosted only a few single-
author events. In the coming years the 
festival plans to create more opportunities 
for readers to get to know their favourite 
authors, with shorter one-hour readings in 
smaller spaces. That’s a great opportunity 
for fans of good reading,” said Hal.

Hal Wake and Alice Munro 
on stage together
Alice Munro, three-time winner of Canada’s 
Governor-General award, has agreed to an 
interview with Hal at 10 am on Saturday, 
October 22, on the Granville Island Stage. 

The festival runs from October 18–23.  
For ticket information please call the festival 
office at 604-681-6330. 

To subscribe to the festival weekly 
literary news, email smillard@writersfest.
bc.ca. 

Visit www.writersfest.bc.ca for details.

The 18th Vancouver International 
Writers & Readers Festival 

HAL WAKE

n IN THE WAKE OF ALMA LEE 
by Ann-Marie Metten

SHYAM SELVADURAI, Photo Karen Fernandez; DONNA MORRISSEY, Photo Paul Toman; ALICE MUNRO, Photo Derek Shapton

Authors appearing at the Vancouver International Writers & Readers Festival:
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Panel: Getting Published— 
The Editor’s Perspective (workshop)
Friday, October 21, 2005 
10:30 am–12 pm

Join Jim Gifford, Diane Martin, Erin 
Cartwright-Niumata, and Michael Carroll 
as they share what they do, what they 
don’t do, and what, from their perspective, 
a writer’s job is. Bring your questions and 
learn about the publishing market from 
an insider’s perspective. These editors will 
share their advice and experiences working 
with writers.

Researching (workshop)
Sunday, October 23, 2005
11 am–12:15 pm

Creating real and vivid fiction means 
finding and using accurate details. Jean 
Auel’s Earth’s Children series combines rich 
characterizations with scrupulous research. 
Join her for a lively discussion on how to do 
your research and what to do with it once 
you have it. 

Visit www.siwc.ca for a complete list of 
classes, workshops, and events.

Now in its 13th year, the Surrey 
International Writers’ Conference attracts 
beginner and advanced writers from every 
genre, and offers workshops and master 
classes with the best international and local 
talent. 

The event also includes editor/agent 
interviews, a book fair, and a tradeshow 
of industry professionals such as the 
BC Association of Travel Writers, Bolts 
of Fiction Literary Association, Granville 
Island Publishing, Half Acre Publishing, the 
Pandora’s Collective Outreach Society, and 
the Surrey Arts Centre.

The conference runs October 21–23. 
Some programs that might be of interest to 
editors include:

Selling, Marketing, Publishing— 
You and Your Book (master class)
Thursday, October 20, 2005 
12 pm–4:30 pm

This is a writer-friendly approach to 
marketing your book efficiently and then 
understanding the flow of a query at a 
publishing house. There will also be work 
on the writer’s pitch. 

Surrey International Writers’ Conference
n PROGRAMS FOR EDITORS

SHYAM SELVADURAI, Photo Karen Fernandez; DONNA MORRISSEY, Photo Paul Toman; ALICE MUNRO, Photo Derek Shapton

Authors appearing at the Vancouver International Writers & Readers Festival:

BRIAN BRETT, CLINT BURNHAM, ROBIN BLASER
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n WORK, NOT PLAY
by Lynn Smith, Past Chair

Finding work—the hotline and beyond

One of our new executive members recently 
asked me about more effectively responding 
to job hotline postings. I thought this 
information might be of interest to others as 
well, so here are a few suggestions to help 
with your job searches. 
• Think of applying for hotline postings as 
“marketing yourself,” not as applying for 
jobs. Tell these people what you can do for 
them; address the requirements of the job 
specifically. 
• Join and participate in the EAC national 
email forum. Post questions such as how 
to respond to hotline postings. Search the 
forum archives for similar information.  
(The archives are quite clunky to get around, 
so try different search terms. National office 
is in the throes of redesigning the entire 
website. Hopefully, the email forum will be 
improved as part of that.) 

Hint: search for postings by Ron 
Jette. He’s one of EAC’s resident experts 
on freelancing, marketing yourself, and 
building your business.
 • Explore the EAC website in depth, 
not only the BC pages but also all of the 
resources on the national and branch 
websites. The National Capital Region 
(Ottawa and area) has some great advice in 
its “Looking for Work?” pages. 
• Check out past meeting notes on the 
EAC-BC website. Our October 2004 meeting 
was a panel discussion on applying for 
hotline postings. As well, past editions of 

the West Coast Editor are available on the 
branch website.
• Search through past editions of EAC’s 
national newsletter, Active Voice. This is on 
the members’ only section of the website. 
Instructions for getting into that section 
are in the e-newsletter you receive regularly 
from national office.
• Check out Colin Moorhouse’s Fearless 
Freelancing site (www.fearlessfreelancing.
com). Sign up for his e-newsletter. Though 
he addresses freelance writers, his advice 
is equally helpful to editors. Colin was the 
speaker at our November 2004 meeting. 
Contact outreach chair Graham Hayman if 
you would like an audiotape of Colin’s talk. 

Do not rely on the hotline as your  
major source of work. These postings go  
out to all of our 241 members, so you’re 
likely swimming in a pretty big pond 
of replies. This is not intended to be 
discouraging, because people do get work 
this way, but be sure to expand your job 
search beyond the hotline.

I know it’s a challenge getting a 
freelance career off the ground and I’m 
sure there is much that can be added to 
these ideas. As a full-time, in-house editor 
I consider myself fortunate that I’ve never 
had to search for freelance work. On the 
other hand, I know many freelancers who 
consider themselves fortunate they’ve  
never had to take an in-house job.  
(One of the great debates...) 

The good editor is methodical and merciless in rejecting unsatisfactory 

copy; discriminating in editing out weaknesses and enhancing 

strengths of an author’s text; and compassionate in preserving the 

author’s original ideas. The good editor has the confidence to say no 

to any author who would compromise the medium’s standards, and the 

humility to recognize when those standards are transcended.

—Arthur Plotnik, The Elements of Editing

“
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n LANGUAGE
by Greg Felton 

News these days a little hard to digest

What would news shows do without polls, 
surveys, and other sources of predigested 
factoids? It’s hard to imagine, because this 
kind of news is becoming the fatty snack 
of choice in our news diet. Take out the 
infotainment and celebrity gossip from our 
three new daily commuter newspapers and 
you’d barely have enough left over to wrap 
an order of fish and chips.

In fact, one could argue that none 
of this qualifies as news, since in our 
culture the word connotes useful, factual 
information. On the other hand, news, in 
the late 14th-century, simply meant new 
things. But if we treated everything new as 
being newsworthy, then the word would 
lose all meaning.

Herein lies the problem with polls, 
surveys, and the like: What do they tell us? 
Is the information reliable? When a daily 
newspaper runs a story on the latest finding 
from the Fraser Institute, for example, we’re 
meant to accept the reporting at face value; 
that is, as a factual news story. After all, the 
story often appears on the front page, not in 
the commentary section.

So, how much of a story like this  
is fact and how much is propaganda? 
This latter word dates to 1622 when 
Pope Gregory XV sent the Congregatio 
de Propaganda Fide (congregation for 
propagating the faith), the committee of 
cardinals, to supervise foreign missions. 
The pejorative connotation of dishonest 
information dates to the First World War.

Think tank as a synonym for research 
institute dates to 1959 in reference to The 
Center for Behavioral Sciences, in Palo 
Alto, California, but the image of scientific 
objectivity mainly serves to obscure 
the self-interest of the people doing the 
thinking. 

What made me think of all this was a 
new survey claiming that customer service 
was better today than it was 10 years ago. 
Bearing that “fact” in mind, I called my 
wireless phone service regarding my phone 
number, and was put on an interminable 
hold. Nevertheless, an unctuous female 
voice assured me that a customer care 
associate would be with me soon. Aww! 

I feel so much better.

GREG FELTON



	

NEXT EAC-BC MEETING
Wednesday, October 19, 2005, 7:30 pm

MEDIA LAW AND THE EDITOR

Media lawyer David F. Sutherland is currently 

BC’s representative on the national media 

lawyer’s association, Ad IDEM (Advocates in 

Defence of Expression in the Media). 

 

YWCA HEALTH & WELLNESS CENTRE

Welch Room, 4th floor

535 Hornby Street, Vancouver

From Burrard SkyTrain: Turn left onto  

Burrard, right at Dunsmuir, and left at Hornby.

 

EAC/ACR members attend monthly meetings 

at no charge; non-members pay $10 ($5 for 

students with valid ID). Light refreshments are 

available. Visit www.editors.ca/bc for details.
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