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hat kind of advice does a veteran career consultant who began
her career at the Queen Street Mental Health Centre and has
spent the last 15 years on Bay Street have for struggling freelance
and in-house editors? Quite a bit it turns out.
When Diane Davies, of Davies & Associates, spoke to our group on
November 28 of last year, she readily admitted that she didn’t have much
experience working with editors. But after doing some research, including
interviewing some members of our branch, she obviously had a good picture of our career challenges, including:
•
Fluctuating income levels
•
Being pigeon-holed into one type of editing
•
Difficulty advancing within the company
•
Discomfort with marketing and cold-calling
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Letter from The Editor
It’s nice to be back editing the newsletter again after the long holiday
break. It’s especially nice to have such talented and dedicated volunteers working with me to make the newsletter an effective voice for the
branch. At my day job, I work beside another technical writer who also
edits an association newsletter. In his role as newsletter editor, he is all
alone on his masthead. In my role at Edition, I get so much from working with the other editors that I couldn’t imagine what it would be like
if I didn’t have the privilege of working with about 12 other members
on each issue.
In addition to our great copy editors, executive readers, proofreaders,
and layout editor, we keep getting wonderful contributors. On top of
the heavy demands of their regular jobs, they find the time to craft the
stories and information that help us to see all the benefits of membership. I’m always impressed by their submissions, and often inspired.
Although we don’t receive many comments from our readers, the ones
that do come in are very positive and encouraging. We could always
use your suggestions, though, so don’t be shy.
In closing, I want to send out a very special thanks to one of our
contributors who, through a series of messages to her friends and colleagues following a personal tragedy, has demonstrated such a positive
outlook and clarity of expression, that I doubt I’ll ever take bad news in
the same, negative way again. Her comments reminded me of the chorus from “Into the Fire” by Bruce Springsteen. Although his personal
tragedy was somewhat different, I totally share his sentiment.
May your strength give us strength
May your faith give us faith
May your hope give us hope
May your love give us love

Ken Weinberg
Newsletter Chair

November’s Meeting from page 1
Any of these four career obstacles, she advised, can
be overcome, although it will take some energy—energy that we are already spending worrying about the
career obstacles, and that could be better spent on
moving forward. We have to overcome the “Yes, but…”
disease.
Once we were convinced that all was not hopeless,
and that we are capable of effecting improvements,
Diane settled into the meat of her presentation by
addressing three main areas that must be a part of any
plan to kick-start a stalled career:
•
Examine your attitude toward selling
•
Build relationships
•
Deal with market conditions

researching what the customer may object to about
your proposal. Did your research discover that the
work may involve editing material on sports? Come to
the meeting prepared to show that you can handle that
subject capably.
Do you wonder why you work so hard for some
clients and it doesn’t seem to pay? Categorize your
clients into “A” (clients that generate a steady stream
of revenue), “B” (clients who have the potential to
become “A” clients), and “C” (clients who consume too
much time for too little pay).
And in case you thought that riding in elevators was
a momentary escape from selling, think again. It’s
actually time to deliver your “elevator speech” to that
captive audience standing beside you
watching the numbers change. Actually, an elevator speech is the 60-second
“Never meet a customer to
speech you should make whenever you
discuss business without
have the opportunity to describe what
you’re doing, what you’re looking for,
carefully researching what
something distinct about you, and a
the customer may object to
quick description of three assignments
about your proposal.”
you have done. Some members in the
-Diane Davies
room thought that having something
like that prepared would make us sound
In the first part, we learned that having a sales oritoo “canned,” but Diane assured us that if we convey
entation means being technically competent, knowing confidence, our voice will sound fine, and our message
people, and being able to persuade. Whatever negawill come through loud and clear.
tive attitudes we may have about “selling,” we need
That’s one of the most significant areas of Diane’s
to know that using these three skills is necessary to
work. Many people don’t project confidence, and
avoid being overlooked in a competitive environment, if you don’t, it’s a problem. Audit how you project.
whether we are freelance or in-house.
“Would you buy from you?”
Some of the things successful salespeople do? Well,
Sometimes an editor can be very focussed on his
if the scope of the project creeps, they re-contract
or her own situation. But clients think, “I don’t really
—something that’s much easier to do if you establish
care. I want to know that you can do the job for me.”
up front what is expected. This advice would apply
Diane suggested that we should always be conscious
to any contractor, but her examples of, “In addiof the partnership relationship. Everything you do
tion to editing this article, would you please speak to
should generate a sense of loyalty. Apologizing for
this individual?” and “Could you help me set up this
overly generalizing, Diane figured that if we are taskdesign?” rang true for many members in the room.
oriented, shy, and introverted, like most editors she
She also suggested that we be prepared for objechas dealt with, we could use some professional coachtions when we propose our services. Never meet
ing on how to garner loyalty by learning to tune into
a customer to discuss business without carefully
clients and building better relationships.
continued on page 9
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From the Toronto Executive
Happy New Year! The Toronto Executive is pleased to announce the start of a brand new seminar season. A wide
variety of sessions are being offered, including a number of day-time seminars. You should have received your
brochure in the mail by now. Seminar information is also posted on the EAC Web site.
The Executive warmly welcomes our three new book table coordinators: Chandra Sekhar, Suman
Ramakrishnan, and Debby Seed. They will be running the book table at selected seminars and at the branch
meetings.
In addition, Brian Cardie, our branch administrator, has accepted a one-year contract. We are pleased that he
is staying on, and thank him for all his hard work.
In National EAC news, the National Executive met in Toronto at the beginning of December to set the national
budget for 2006. After crunching the numbers for most of the weekend, we are pleased to announce that the
Association has a balanced budget for 2006. National Executive members took a break to mingle with branch
members on Saturday night.
The National Executive was very impressed with the work of the Workgroup on Guidelines for the Editing of
Theses, and has requested copies of the Guidelines for Editing Theses.
Jennie followed up on requests from branch members to National to look into progress on the printable
membership list. The National ofﬁce reports that a printable list of member contact information will be a feature
of the Members’ Only section of the new EAC Web page, which will launch in mid-February.

Jennie Worden
Branch Chair

Expect to receive an e-mail in February regarding the Toronto branch online member survey. Designed for
seminar participants and non-participants alike, the survey aims to help to make future EAC seminars more
relevant to the needs of branch members. Your participation is most valuable. Completed surveys will also
be eligible for a lucky-prize draw. Stay tuned for details.

Monica Plant
Public Relations Chair
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NEW YEAR BRINGS NEW REASONS TO BELIEVE IN
EAC SEMINARS
For many of us, the dawn of a new year comes with doubts that our work skills are
up to date, intimations that by standing still we’re falling behind, or the stirring
feeling that it’s time to forge ahead toward new points on the career map. New
career undertakings require new knowledge, and even established careers need
regular upgrades. EAC’s professional development seminars are designed to help
you learn new skills or sharpen skills you already have, and in the process, build
your conﬁdence in what you can accomplish. An invaluable bonus is that you’ll
meet people who share your professional interests.
What’s new in the seminars this year? First of all, numbers. With a slate of 19
seminars to choose from, the coming Winter/Spring 2006 season is set to deliver
more professional development choices than ever to editors at every career stage.
Perennial favourites like Eight-Step Editing and Copy Editing I (both offered
twice) appear alongside seminars that are less frequently offered, on topics ranging
from children’s books to marketing materials.
Anne Stilman is back with an up-to-the-moment edition of her outstanding
On-Screen Editing seminar. And four seminars make their ﬁrst appearance.
Copyright: What an Editor Really Needs to Know is taught by top copyright
lawyer Marian Dingman Hebb. Grammar maven Frances Peck ﬂies into town to
contribute Grammar Rules and Myths and Punctuation and Mechanics. For
those who do not generally consider themselves editors, but who toil with words
daily in a business (or similar) environment, Rosemary Shipton presents Three
Steps to Effective Business Writing.
There’s one more important change to note: over the past two years, daytime
seminars on weekdays have been a successful innovation for our branch. This
season we’ll be presenting, not one or two, but six seminars in this time slot. Our
hope is that this change will continue to draw new participants and offer added
convenience to others.
Pull out your personal calendars now and plan to join us for some of these
excellent learning opportunities. Please visit our Web site at http://www
.editors.ca/toronto/seminars.htm or consult your brochure for more
information, and register today by fax, phone, or mail.
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PROFESSIONAL DEVELOPMENT CALENDARS
Go to http://www.editors.ca/toronto/seminars.htm for full details. To receive a brochure by mail,
phone 416 975-5528, or email us at toronto@editors.ca.

FEBRUARY 2006 SEMINARS

Sunday

Monday

Tuesday

Wednesday

Thursday

1

Friday

2

Saturday
4

3

Taking the
Plunge as a
Freelance Editor

5

6

7

8

9

10

11
On-Screen
Editing

Day Time

Day Time

12

13

14
Copy Editing I
Day 1 of 2

19

20

15

16

17

Copy Editing I
Day 2 of 2

21

18
Eight-Step
Editing

22

23

24

25
Editing Books
for Children/
Networking …
Day 1 of 2 (for
both)

26

27

28

MARCH 2006 SEMINARS

Sunday

Monday

Tuesday

Wednesday

Thursday

1

2

Friday

Saturday
4

3
Editing Books
for Children/
Networking …
Day 2 of 2 (for
both)

5

6

7

8

9

10

Book Proposals

12

13

14

19

20

21

Day Time

15

16

17

18

22

23

24

25

Conquering
Corporate
Markets

26

27

28

11
Grammar Rules
and Myths

Proofreading

29

Day Time

30

Developing a
House Style

continued on page 7
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Professional Development from page 6

APRIL 2006 SEMINARS

Sunday

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday
1
Copy Editing I
Day 1 of 2

2

3

4

5

10

6

7

Writing
and Editing
Marketing
Materials

Day Time

9

Day Time

11

12

8
Copy Editing I
Day 2 of 2

13

14

20

21

15

Three Steps
to Effective
Business Writing

16

17

18

19

22
Copyright: What
an Editor Really
Needs to Know

23

24

25

26

Day Time

27

28

Eight-Step
Editing

29
Copy Editing II

30

MAY 2006 SEMINARS

Sunday

Monday

Tuesday
1

Wednesday
2

3

Thursday
4

Friday

Saturday
6

5
Substantive
Editing

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27
Punctuation and
Mechanics

28

29

30

31
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Looking for Writing Feedback and Marketing Information?
by S.A. Langevin

W

I appreciate the opportunity to hear and develop
conﬁdence in my own
ability to critique, surprising myself sometimes
with insights shared.
-Monica Plant

riter/editor Monica Plant wanted “to become more intentional” about her writing, so in the fall of 2004 she attended
her first meeting of the East End Writers’ Group. What
Monica found was nothing like the first gathering held in
September 2000.
Sharon Crawford started the East End Writers’ Group (EEWG)
because she couldn’t find a local writing group when she moved back
to Toronto from Aurora. Writers work in isolation and get too subjective
about their writing. So, Sharon literally opened the doors of her home
for authors to read their poetry, fiction, drama, creative non-fiction,
query letters, and receive constructive feedback.
The first night, three people showed up. Since then, monthly
meetings from September to June have attracted upwards of 17
people from the Greater Toronto Area. They sit, squeezed into an
elongated circle throughout Sharon’s living room and adjoining office.
The usual number is 10 to 12, “from 20-somethings to 60- and 70somethings; from the unpublished to the many times published,” as
Monica Plant describes it. “I am drawn to the group’s informality and
supportiveness.” Diehards show up monthly, but there are always
new writers attending. The latter “sometimes can be its strength,” says
Monica, “but sometimes, I would value more stability of presence
within the group.”
Members sign in, introduce themselves, and briefly chat about their
writing, including recent publications. Not everyone gets a chance to
read—and some want to scrutinize the group first. It can be scary baring your words for strangers to critique—even with the reading limit of
10 minutes, six pages, or one poem allowed. Readers hand out copies,
and as they read, the others listen and scrawl comments on the manuscripts. One writer copyedits. In the lengthy discussion afterwards, the
writers learn to coast on the diplomacy road. Monica says, “I appreciate the opportunity to hear and develop confidence in my own ability
to critique, surprising myself sometimes with insights shared.” Comments (verbal or written) include:
“I like the beginning. It really draws in the reader, but I get a little lost
on page two.”
“What is this ‘old baggage’?”
“Fascinating detail.”
“Generally, people’s comments are honest, first-impression based,
and aimed at being helpful,” states Monica. Sharon, however, had to
privately ask one writer to stay away—others had complained that his
comments were too negative.
continued on page 9
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Writing Feedback from page 8
After the critique, the marketing
suggestions roll out. Some recommendations lead to publication.
A poet and travel writer is prolific
with her offbeat articles in Now
magazine. Others cracked the personal essay market on CBC Radio’s
Outfront or The Globe and Mail’s
Facts and Arguments. Some have
published books, which they pass
around during the break—a mixture
of informal networking, munching
on the snacks contributed by the
members, and refilling cups with
hot apple cider simmering in the
kitchen.
Some members find the meetings too infrequent and the six-page
limit cuts into a short story. The
EEWG also runs an e-mail critique
for longer pieces. In 2003, the EEWG
began offering Saturday workshops
in the spring and fall. Prices vary
based on the instructor’s fees. Work-

shops are held in the downstairs
rec room—slightly more space
than upstairs—and have included
Barbara Kyle’s “Writing Novels That
Sell,” Maureen Jennings “Creativity,”
Rosemary Aubert’s “Marketing Your
Book” (where she shortened Sharon’s book marketing plan to one
page), and Sharon Crawford’s “Selfediting and Rewriting” workshops.
To give the members more insight
into the writing world, the monthly
meetings sometimes feature guest
speakers such as poets, self-published authors, trade publishers,
and literary agents. The last meeting, in June, is held outside in
Sharon’s garden, where members
read from their published works.
Then it’s summer break, until Sharon sends out the first of the next
season’s monthly e-mail newsletters. Notices are also placed in
PWAC’s Networds, Word Magazine,

EAC’s Edition, and flyers are posted
at selected public libraries and
bookstores.
“My regular participation in
the writing group led to me taking myself seriously enough,” says
Monica, “that I am now devoting a
chunk of time every day, going to
my local coffee shop to write, where
I have, in turn, met other writers
and become connected with other
circles. The EEWG was a significant
first step for me in taking myself
seriously as a writer.” E
Sharon Crawford is a member of
EAC’s Toronto branch. She is currently
writing a memoir about her mother’s
family.
Monica Plant is EAC Toronto branch’s
Public Relations Chair. She is currently
writing a series of family portraits
based on the homesteading history of
her great-grandparents.

November’s Meeting from page 3
Finally, the presentation turned
to the topic of dealing with market conditions. Her advice: have
a business plan. If you’re starting
out, it may be helpful to have a
non-editing job that brings in a
steady income, and slowly grow
your editing work until it becomes
all you do. If you’re doing lots of
low-paid editing work, transition
to the higher-paying jobs via skills
development and using a coach.
Break out of the pigeonhole by taking atypical work during the slow
periods that will build your credibility in other areas. And network
as much as you can, but do it
effectively. If you think networking

means giving your business card
to anyone who will take it, Diane
advises not to. This last suggestion
was the most controversial of the
evening. Several members’ comments and questions challenged
Diane’s suggestion to treat business cards like money (and the
controversy even continued on the
e-mail forum the next day), some
accepted her premise that the best
chance of getting work is by building and using relationships to build
a network of referral business.
I could tell from the questions
posed following Diane’s presentation that both the in-house and
freelance editors in the room saw

great value in her advice. More
marketing and more relationships
are key to kick-starting a stalled
career, and if doing that seems too
difficult, there is always a professional coach who can help.
I’ve been to career transition
workshops in the past, and taken
several seminars on effective
freelancing from the EAC, so I
wasn’t expecting much in the way
of profound revelations. But when
an experienced Bay Street career
consultant gives me advice about
standing out in a competitive market, I sit up and take notice. E
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ANNOUNCING EAC FEBRUARY MEETING

PERSONAL JOURNALISM
AND THE EDITOR
There’s more to personal journalism than
just blogs and autobiographies. Stories
that share a ﬁrst-hand personal experience
are a vital part of almost every magazine
and newspaper. At its best, personal
journalism can be informative and
emotionally engaging, allowing the reader
to share in the writer’s experience directly,
without the ﬁlter of a journalist.
But drawing the best out of an author is
no small task in any situation, and it can
be even harder when the author is also
the subject. On Monday, February 27, two
veteran editors will share their personal
experience in helping writers tell their own
stories.

Panellist Biographies
Ian Pearson is a Toronto writer, editor, and radio producer. As an editor, much of his work has been on
long-form (~10,000 words) personal journalism for magazines. He has worked as an editor at Maclean’s,
Toronto magazine and Saturday Night. His articles have appeared in most major Canadian magazines,
and have won ﬁve National Magazine Award nominations. He is a former book producer for CBC Radio’s
Morningside. Today, he is an editor in the Banff Centre’s Literary Journalism program and the proprietor
of the Zedtone record label.
Christina Varga is an editor with The Globe and Mail, where her career has included working on layout,
copyediting, assigning stories, and helping implement a new editorial computer program. She has worked
in sections including News, Report on Business, Travel, Weekend, and Comment. Most recently, she
edited the Facts & Arguments section, which incorporates short personal essays, unofﬁcial obituaries, and
a quirky column of facts and ﬁgures.
The meeting will take place on Monday, February 27, at the Women’s Art Association of Canada, 23
Prince Arthur Avenue. The general meeting starts at 7:30 p.m., followed by the program at 8:30 p.m.
Check the EAC Web site at http://www.editors.ca/toronto/index.htm for directions. You are invited to join
new and established editors for a pre-meeting dinner at the Duke of York, 39 Prince Arthur Avenue (on
the southeast side of Prince Arthur Avenue at Bedford Road), at 6 p.m.
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Industry Briefs: Finances for the Freelance Editor
Compiled by Lily Quan

I

had always thought that the
freelancer’s life is characterized by insecurity and anxiety,
especially about money. Not so,
says Amanda Mills, a financial
counsellor. If managed well, working freelance can be more secure
overall than working full-time in
the corporate world.
Amanda Mills specializes in
working with people in the arts.
After managing a theatre company
in the 1980s, she began Artbooks,
a financial management company
devoted to people in the arts, and
Loose Change, a financial therapy
practice where people discuss and
overcome their anxieties about
money.
According to Amanda, editors
fare particularly well as freelancers,
unlike many people in the arts such
as literary writers. There is a need
in the marketplace for editors, and
the clients, in general, are established and relatively well-paying.
Amanda has worked with many
editors, and I asked her about the
key steps to a successful freelance
practice.
The most important thing is to
get that first client, she says. While
this may seem obvious, people generally get caught up in the details of
their business plans when starting
out. “Be prepared for a slow start”,
says Amanda. The whole process
of establishing yourself and getting
stable clients can take years. The
biggest concern is getting revenue in.

If you are currently working inhouse and would like to freelance,
try to work half-time, she suggests.
In this way, you will have steady
income while beginning your business. In fact, people who work at
regular jobs and who also freelance
have the best of both worlds. They
have the health and dental benefits
of an in-house job and are able to
write off deductions such as their
computer as part of
their freelance
practice.
In addition,
a consultation
with a financial advisor
would be helpful in order to
become familiar
with the conventions of being a freelancer, such as
GST registration.
The downside of freelancing
in any field is the erratic pay. In
order to protect yourself, Amanda
suggests you keep a financial
cushion that will maintain you
for six months. To determine that
amount, multiply your monthly
living expenses by six. That is the
amount you should ideally have
in the bank. This cushion will help
you weather unreliable income
cycles and will reduce the amount
of anxiety you will have about
being a freelancer.
Compared to being a writer,
freelance editors are able to make
relatively few deductions. The

main deductions are office/work
space, computer, internet, books,
phone, and fax. One area that has
great potential for deductions is in
soliciting business. Editors should
develop what Amanda calls “the
Velcro hand.” “Get good at collecting those receipts,” she says. If
you discuss business over dinner
with a potential client, the dinner
counts as an expense. If you charm
a future client with a
football game, the
tickets count as
an expense.
Once
you’ve established yourself
as a freelancer, you
might still want to
re-evaluate your business. Amanda believes
that if you are doing a job purely for
the money, make sure the money
is good. In this case, it’s important to tally up hidden costs. For
example, if you have a client who is
difficult to work with, and you get
a massage to deal with the stress,
you should factor in the cost of the
massage in working with this particular client. This is what she calls
the “real hourly wage” of the job. If
the real hourly wage turns out to
be low, then you might re-consider
this client as part of your business
and spend time pursuing betterpaying or more satisfying work.
Determining the real hourly wage
is part of taking control of your
business and taking advantage of
continued on page 12
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Industry Briefs from page 11
the freedom as a freelancer. Freelancers are fortunate because they are able to pursue work they enjoy and are
not patrolled by a supervisor or boss. She cautions, though, that not everyone is meant to be a freelancer. Some
people are intimidated by the lack of structure in the workday. But for people who think out of the box, the freelance life can be truly rewarding.
Amanda Mills is a Toronto-based financial counsellor and regularly holds workshops about finances at the
Toronto Women’s Bookstore. She can be reached at amanda@loosechange.ca.
The Editors’ Association of Canada presents the seminar “Taking the Plunge as a Freelance Editor” led by
Elizabeth d’Anjou on February 4, 2006. To register, call 416 975-5528. E
Lily Quan is a Toronto-based freelance writer and editor. Her work has appeared in The Globe and Mail and on CBC
Radio. You can reach Lily at lquan@rogers.com.

EAC TORONTO MEETING SCHEDULE
Executive Meeting
Monday, February 13, 2006
6:30 p.m.
EAC Ofﬁce,
27 Carlton Street, Suite 502
All members welcome
RSVP: Janice Dyer, 905 823–3724
janicedyer@editors.ca
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General Meeting
Monday, February 27, 2006
6:45 p.m. New members Q&A
7:30 p.m. Business meeting
8:30 p.m. Program: Personal
Journalism and the Editor
Women’s Art Association of Canada
23 Prince Arthur Avenue
Members free/non-members $5

Lessons Learned with a First-Time Author
by Marie-Lynn Hammond

R

ecently, I worked with a first-time author, a
retired yacht captain I’ll call Yves, who had a
distribution deal and planned to publish his
book—a kind of memoir—himself. I had previously
dealt with first-time authors who had no plans to selfpublish, and I had edited books for trade publishers.
But the situation with Yves was a new experience.
In fact, it was downright humbling. I made mistakes.
I tore my hair out. And for a while it looked as though
I’d barely make ten bucks an hour. But it all worked out
in the end. By sharing my tale, perhaps I’ll be able to
save you some future grief.
When Yves contacted me, he said a writer friend had
told him he needed a copy edit and recommended me.
So I asked him to send me a couple of excerpts from
his book. Although Yves was a francophone working in
English, his writing seemed no worse
than that of some other
first-timers I’d edited. He
wanted me to quote a ballpark flat fee. I did.
Voilà, my first mistake!
I should have asked to see
entire chapters, not just a
few excerpts. In fact, I should
have asked to see the entire
manuscript, because, as it
turned out, some chapters
were relatively coherent,
while others were a total
mishmash. Just to make
the book readable, I had to
get Yves to write additional
material; I had to restructure
chapters, rewrite whole paragraphs, and query a couple of
hundred “Huh?” details; and
I had to deal with the changes
he kept making to sections I’d
already edited. In the end, my
estimate of the time required

was off by exactly, er, half. So—here’s a note to self, and
any other editor in a situation similar to mine:
Lesson 1: Even if the writing sample seems passable,
let the author know that you’ll need to do a quick read
(or at least a skim) of the entire book and that this will
be an additional cost. Explain that this will actually
save time later (especially if you’ve been asked to do
substantive work), because you’ll have a sense of what
needs fixing right from the start. Failing that, ask for
a few entire chapters and resist quoting a flat fee. (Or,
estimate your hours, then double them—a piece of
advice I later found right in the captain’s book!)
Lesson 2: If your author doesn’t know the difference
between a copy edit and a substantive edit, explain it.
If you’ve been able to read the whole book first, you’ll
know what it requires, regardless of what the author
thinks it requires. I found out later that the writer who
told Yves he needed a copy edit
hadn’t read his book! So, halfway
into my edit, I had to tell him I’d
uncovered so many problems that
I couldn’t complete the task for the
budget allotted. The captain was
not a happy man.

My ﬁrst mistake! I should
have asked to see entire
chapters, not just a few
excerpts.

Lesson 3: Explain the steps
involved in publishing. I’d done
this quickly with Yves at our first
meeting, assuming that, because he
had a distributor, he knew far more
about the process than he actually did. Later, I reminded him the
book would need to be proofread
after the designer had completed
the layout, and that my editing fee
didn’t cover proofreading. The captain became even more unhappy.
To prevent any misunderstanding,
I dashed off an e-mail listing the
following steps:

continued on page 14
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Lessons Learned from page 13
1.
2.
3.
4.

Writing
Copy Editing
Queries to author, changes made accordingly
Copy-edited version approved by author (or author
requests more changes)
5. Editing/incorporation of new changes
6. Design and layout of manuscript
7. Proofreading by author and proofreader
8. Corrections/changes made by layout designer
9. Proofreading of corrections
10. Last round of changes, if any, and proofing of those
changes
11. Sign-off before book goes to print

I pointed out that any work past step 4 was beyond
our original agreement and would be billed by the
hour. By this time, though, Yves had begun to see just
how much the editing was improving his book. Realizing that the extra cost would pay off, he—luckily for
me—agreed to my terms. The captain was a happy
man again, and I breathed a sigh of relief. E
In the next issue, Marie-Lynn Hammond shares several
more lessons learned through her experience with the yacht
captain’s book.

NEW MEMBERS
As of January 6, the Toronto branch had 660
members (170 voting and 490 associate).
Eleven members identiﬁed themselves as
francophone.
New Members
Emer Rebekah Schlosser
Lisa Simundson
Ana Ines Traversa
Simon Sinclair

Note: Members who renew after their membership
has lapsed are not included in New Members column.
The association as a whole had 1,570 members, a
drop of 35 members in December.

14

Edition

February 2006

Networking
Compiled by Anne Koenig

All events are in Toronto unless otherwise noted.

(Ed: How do you like the expanded Networking column? Send your comments to Edition@rogers.com)
AMERICAN BOOKSELLERS ORGANIZATION
http://www.bookweb.org
SC (South Carolina) Book Festival
When: Saturday, February 25 to Sunday, February 26
Where: Columbia Metropolitan Convention Center, 1101
Lincoln Street, Columbia, South Carolina
Cost: Free admission
Contact: http://www.schumanities.org/bookfestival.htm
for hotel or other information

NOT JUST FOR TECHIES: BOOK PUBLISHING AND THE ONLINE
WORLD
When: Tuesday, February 21, 6–8 p.m.
Where: The Arts and Letters Club, 14 Elm Street (west of
Yonge Street, two blocks north of Dundas Street)
Cost: $10 for members, $20 for non-members
Contact: Andrea Battiston at info@bppa.ca

CANADIAN AUTHORS ASSOCIATION - TORONTO BRANCH
ART BAR POETRY SERIES
http://www.artbar.org
Poetry Readings
When: Tuesday, February 7, 14, 21, and 28 at 8 p.m.
Where: The Victory Café, 581 Markham Street (one block
west of Bathurst Street, one block south of Bloor Street)
Cost: Free (donations accepted)
Contact: director@artbar.org

http://www.canauthorstoronto.org
Writing Tips from Humber School for Writers’
Antanas Sileika
When: Thursday, February 16, 7–9 p.m.
Where: Northern District Library, 40 Orchard View
Boulevard (one block north of Eglinton Avenue, west of
Yonge Street), Room 200
Cost: Free for members, $5 for guests

CANADIAN BOOKSELLERS ASSOCIATION (CBA)
ATKINSON COLLEGE, YORK UNIVERSITY
http://www.yorku.ca/akevents/calendar
School of Social Sciences Lunchtime Seminar Series
“Honk if you Hate”? Or How [sic] Does Canada’s
Hate Crime Policy Mean?
When: Tuesday, February 7, 12–2 p.m.
Where: 004 Leith Room, Atkinson College, York University, 4700 Keele Street
Contact: Rosanna Moretti at 416 736–5235, for more
information

BOOK PUBLISHERS’ PROFESSIONAL ASSOCIATION
http://www.bppa.ca
Careers in Publishing Roundtable
(Open to Centennial and Ryerson students only)
When: Tuesday, February 7, 6–8 p.m.
Where: Location to be decided
Cost: $10 for members, $20 for non-members
Contact: Andrea Battiston at info@bppa.ca to register

http://cbabook.org
Reading for the Love of It 2006 – 30th Annual Language Arts Conference
When: Thursday, February 9 to Friday, February 10
Where: The Westin Harbour Castle Hotel, 1 Harbour
Square
Cost: Varies, depending on attendance to sessions only
and/or number of guest speakers chosen
Contact: eys@readingfortheloveoﬁt.com with questions.
Register online at http://www.readingfortheloveoﬁt.com/

CANADIAN CHILDREN’S BOOK CENTRE
http://www.bookcentre.ca
Toronto Children’s Literature Roundtable: A Discussion on Sex, Lies, and Children’s Books
When: Monday, February 27, 7:30–9:30 p.m.
Where: Canadian Children’s Book Centre, 40 Orchard
View Boulevard, Suite 101
Cost: Free
Contact: 416 975–0010

continued on page 16
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Networking from page 15
CANADIAN FEDERATION OF POETS (CFA)
http://www.federationofpoets.com
Burlington Art Centre Federation Event: Present your
haiku!
When: Sunday, February 5, 2:30–4:30 p.m.
Where: Burlington Art Centre, 1333 Lakeshore Road at
Brock, Burlington
Cost: Free for CFA members
Contact: Tracy Repchuk at http://www.federationofpoets.
com

MILTON OPEN MIC EVENT – GREATER HALTON FEDERATION
OF POETS
When: Friday, February 24, 7–9 p.m.
Where: Milton Café, 88 Ontario Street North, Milton
Cost: Free for CFA members
Contact: JennyPanda@federationofpoets.com

BUSINESS CONTINUITY MANAGEMENT (BCM) SIG MEETING

WORKSHOP AND CRITIQUING GROUP – OAKVILLE FEDERATION
OF POETS
Members bring some of their work for critiquing and discussion
When: Tuesday, February 7, 7–9 p.m.
Where: Timothy’s World Coffee, 321 Lakeshore Road
East, Oakville (one block east of Trafalgar Road)
Cost: Free for CFA members
Contact: george_arnold@federationofpoets.com

THE VALENTINE POETRY LOVE-IN
When: Sunday, February 12, 1–5 p.m.
Where: The King’s Arms, Miller’s Mews, 323 Church
Street, Oakville (at the corner of Church and Reynolds
Streets)
Cost: Free for CFA members
Contact: 905 220–2226 for further information

When: Thursday, February 16, 6–7:30 p.m.
Where: The Ontario Club, 5th Floor, Commerce Court
South, 30 Wellington Street West (northeast corner of Bay
and Wellington streets)
Cost: No fee listed
Contact: Jim Finch at ﬁnch@cips.ca, or 416 971–9171 or
http://cipstoronto.ca/activities/sigs/sigs.php to
register online.

CANADIAN SOCIETY OF CHILDREN’S AUTHORS, ILLUSTRATORS
AND PERFORMERS (CANSCAIP)
http://www.canscaip.org
Monthly Meeting
When: Wednesday, February 8, 7:30 p.m.
Where: St. Bonaventure’s Parish Centre, 1300 Leslie
Street, next to the Toronto Botanical Garden at the corner
of Leslie Street and Lawrence Avenue East
Contact: 416 515–1559, or ofﬁce@canscaip.org

CRIME WRITERS OF CANADA

OPEN MIC EVENT – OAKVILLE FEDERATION OF POETS
When: Thursday, February 16, 7–9 p.m. (arrive early if
you wish to read)
Where: Timothy’s World Coffee, 321 Lakeshore Road
East, Oakville (one block east of Trafalgar Road)
Cost: Free for CFA members
Contact: george_arnold@federationofpoets.com, or visit
http://www.federationofpoets.com/oakville.htm

http://crimewriterscanada.com
Author Reading and Signing: Jean Rae Baxter reads
from her book, A Twist of Malice
When: Friday, February 3, 7 p.m.
Where: Novel Idea Bookstore, 156 Princess Street,
Kingston, Ontario
Cost: Free
Contact: info@crimewriterscanada.com for further
information

continued on page 17
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Networking from page 16
A VICTORIAN TEA, BOOK READING, AND SIGNING

HUMBER SCHOOL OF CREATIVE AND PERFORMING ARTS

Mel Bradshaw will read from his book, Death in the Age of
Steam
When: Sunday, February 26
Where: Port Hope Public Library, 31 Queen Street, Port
Hope, Ontario
Cost: $25 to support The Friends of the (Port Hope)
Library
Contact: Barbara Stephenson at bstephenson@porthope.
ca, or 905 885–4712

http://creativeandperformingarts.humber.ca
Humber Writers’ Circle presents Kelley Aitken
When: Saturday, February 18, 10 a.m.–12 p.m.
Where: Building J, Lakeshore Campus, Colonel Samuel
Smith Park Drive, (Colonel Samuel Smith Park Drive is
Kipling Avenue south of Lake Shore Boulevard.)
Cost: $25
Contact: 416 675–6622 ext. 3449

LITERARY PRESS GROUP OF CANADA
EAST END WRITERS’ GROUP (EEWG)
http://www.samcraw.com/Articles/EastEndWriters.html
Monthly Writing Critiques
(with guest speakers periodically)
When: Wednesday, February 22 (always the last Wednesday of the month),
from 7–10 p.m.
Where: O’Connor Drive and St. Clair Avenue East area
Cost: Free
Contact: Sharon Crawford at angel@samcraw.com

FREELANCE WRITING ORGANIZATION – INTERNATIONAL
http://www.fwointl.com/
The San Francisco Writers’ Conference
When: Friday, February 17 to Sunday, February 19
Where: The InterContinental Mark Hopkins Hotel, 1029
Jones Street, San Francisco
Cost: US$595 for the conference and US$129 per night
for hotel
Contact: http://www.sfwriters.org to register online

THE 6TH ANNUAL DIY [DO IT YOURSELF] CONVENTION
This conference features ﬁlm screenings, panels, and
workshops to create and promote independent ﬁlm,
music, and books.
When: Sunday, February 5 to Sunday, February 12
Where: The Egyptian Theatre and Roosevelt Hotel,
Hollywood, California
Cost: US$75
Contact: http://diyconvention.com/ to register online

http://www.lpg.ca/
Author Reading: Karen Solie reads from Modern and
Normal
When: Friday, February 24, 8 p.m.
Where: I.V. Lounge, 326 Dundas Street West
Cost: Free

ONTARIO LIBRARY ASSOCIATION (OLA)
http://www.accessola.com
Super Conference 2006
When: Wednesday, February 1 to Saturday, February 4
Where: Metro Toronto Convention Centre, 255 Front
Street West, Main Lobby
Cost: Full conference is $235 for members, $355 for nonmembers; any two days cost $195 for members, $320 for
non-members; any single day is $155 for members, $275
for non-members, plus an additional $70 fee if you register after January 30 and GST.
Contact: http://www.accessola.com/superconference2006/registration.html to register online

PROFESSIONAL WRITERS ASSOCIATION OF CANADA (PWAC)
– TORONTO CHAPTER (FORMERLY PERIODICAL WRITERS ASSOCIATION OF CANADA)
http://www.pwactoronto.org/
Evening Seminar: Writing to Live
When: Wednesday, February 22, 7–8:30 p.m.
Where: Northern District Library, 40 Orchard View Boulevard (one block north of Eglinton Avenue, west of Yonge
Street)
Cost: Free for PWAC members, pay what you can for
guests ($10 suggested)

continued on page 18
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Networking from page 17
ROYAL ONTARIO MUSEUM (ROM)

SOCIETY FOR TECHNICAL COMMUNICATION (STC)

http://www.rom.on.ca/
Workshop: Improve Your Social Interactions (limited to
20 participants)
When: Every Tuesday for four weeks: January 31, February 7, 14, 21, and 28, 7–9 p.m.
Where: Royal Ontario Museum, 100 Queen’s Park
Crescent
Cost: $140 for members, $155 for non-members
Contact: 416 586–5797 or e-mail programs@rom.on.ca;
can register online

http://www.stctoronto.org
Monthly Meetings
When: Second Monday of each month, starting January 9
(In February, it is Monday, February 13), at 7 p.m.
Where: Burgundy Room, North York Memorial Community
Hall, North York Central Library, 5110 Yonge Street
Cost: Free for members, $5 for non-members (ﬁrst time
free)
Contact: Rob Hanna at president@stctoronto.org, or 416
221–4113

Course: The Archaeology of Modern Language
When: Every Sunday for 6 weeks: January 29, February
5, 12, 19, 26, and March 5, 2–4 p.m.
Where: Royal Ontario Museum, 100 Queen’s Park Crescent
Cost: $120 for members, $140 for non-members
Contact: Same information as above
Course: Rare Books from the ROM Library (limited to 20
participants)
When: Every Tuesday for four weeks: January 31, February 7, 14, and 21, 7–9 p.m.
Where: Royal Ontario Museum, 100 Queen’s Park
Crescent
Cost: $120 for members, $135 for non-members
Contact: Same information as above

SOCIETY OF CHILDREN’S BOOK WRITERS AND ILLUSTRATORS
– CANADA CHAPTER [THE MAPLE LEAF] (SCBWI)
http://www.scbwicanada.org
7th Annual Winter Conference on Writing & Illustrating for Children
When: Saturday, February 4 to Sunday, February 5
Where: The Hilton New York, 1335 Avenue of the Americas (Sixth Avenue at 53rd Street), New York City
Cost: US$295 for SCBWI members, US$345 for nonmembers for the conference.
The hotel fee is US$167 per night.
Contact: The Hilton New York directly to make hotel reservations at 212 586–7000
The hotel rate is only until January 9. Register online at
the above Web site.

continued on page 19
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Networking from page 18
TORONTO CENTRE FOR THE BOOK (UNIVERSITY OF TORONTO)
http://www.library.utoronto.ca/tcb
Afternoon Seminar: “Dr. Thomas Beddoes (1760–1808):
Chemistry, Medicine, and Books in an Age of Revolutions”
When: Thursday, February 2, 4:15 p.m.
Where: Victoria College, Alumni Hall, 91 Charles Street
West
Cost: Free

TORONTO PUBLIC LIBRARY
http://www.torontopubliclibrary.ca
Research Workshop: Researching the Image: A Picture
Collection Workshop
When: Wednesday, February 15, 6–7:30 p.m.
Where: Toronto Reference Library, Computer Learning
Centre, 789 Yonge Street (one block north of Bloor Street)
Cost: Free, but everyone must register
Contact: 416 393–7209 to register, or register online at
the Web site
The Book Lover’s Ball: A gala fundraiser to beneﬁt the
Toronto Public Library Foundation
When: Thursday, February 16, from 6 p.m.
Where: The Liberty Grand at Exhibition Place, 25 British
Columbia Road
Dress: Black tie or book title/literary character costume
Cost: $350 per individual ticket, $5,000 for a table of
eight with celebrity author
Contact: Debi Tate at 416 393–7119, or
dtate@torontopubliclibrary.ca, to buy tickets

Feminist Book Discussion Group: The North York
Chapter of the Older Women’s Network discusses Bernhard Schlink’s The Reader
When: Sunday, February 5, 1:30–4:30 p.m.
Where: North York Central Library, Room 1, 5120 Yonge
Street (on the west side of Yonge Street, just north of
Sheppard Avenue)
Cost: Free
Contact: 416 395–5639

Book Club: All ages are welcome to discuss The Reader
by Bernhard Schlink.
When: Wednesday, February 22, 7–8:30 p.m.
Where: North York Central Library, 5120 Yonge Street
Cost: Free
Contact: 416 395–5672 to register

Toronto Romance Writers
http://www.torontoromancewriters.com
Speaker: Detective Constable Tam Bui of the Criminal
Investigative Bureau
When: Saturday, February 11, 1–4 p.m.
Where: North York Central Library, 5120 Yonge Street
(on the west side of Yonge Street, just north of Sheppard
Avenue)
Cost: Free
Contact: torontoromancewriters@yahoo.com for further
information

TORONTO WOMEN’S BOOKSTORE (TWB)
Business Seminar: Intellectual Property Law in Canada
When: Wednesday, February 22, 6:30–8 p.m.
Where: Toronto Reference Library, Beeton Auditorium,
789 Yonge Street (one block north of Bloor Street)
Cost: Free, no registration required
French Book Club: A lively discussion, in French, about
Petite Chartreuse by Pierre Peju
When: Thursday, February 9, 7 p.m.
Where: North York Central Library, 2nd Floor, Room 2,
5120 Yonge Street (on the west side of Yonge Street, just
north of Sheppard Avenue)
Cost: Free
Contact: Céline Marcoux-Hamade at 416 395–5762 to
register

http://www.womensbookstore.com
Book Launch: Words to our Now: Imagination and Dissent by Thomas Glave
When: Wednesday, February 1, 7 p.m.
Where: Toronto Women’s Bookstore, 73 Harbord Street
Cost: Free
Contact: Toronto Women’s Bookstore at 416 922–8744
Book Launch: Precarious Employment: Understanding
Labour Market Insecurity in Canada and Self-Employed
Workers Organize: Law, Policy, and Unions [2 titles]
When: Friday, February 10, 7–9 p.m.
Where: Toronto Women’s Bookstore, 73 Harbord Street
Cost: Free
Contact: rochelle.goldberg@mail.atkinson.yorku.ca to
RSVP

continued on page 20
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Networking from page 19
THE WRITERS & EDITORS NETWORK (WEN)
http://www.wenetwork.org
Breakfast Meeting: Dorothea Helms will talk about her new book, due in early 2006.
When: Saturday, February 18, 9–11:30 a.m.
Where: Canadiana Restaurant, Six Points Plaza, 5230 Dundas Street West, Mississauga
Cost: $13 for WEN members, $16 for non-members
Contact: Register online

THE WRITERS’ CIRCLE OF DURHAM REGION (WCDR)
http://www.wcdr.org
Breakfast Meeting
When: February 11, 8:30–11 a.m.
Where: Sports Garden Café, Iroquois Park Sports Centre, at Victoria and Henry Streets, Whitby
Cost: $13 for members, $16 for guests
Contact: Glady Farquharson at breakfast@wcdr.org, or 905 686–0211 to pre-register by noon of the preceding
Wednesday
The Dan Sullivan Memorial Poetry Contest
An online contest of poetry, hosted by the WCDR, that is open to children (under age 12), youth (under age 18), and
adults.
When: Poetry entries must be submitted electronically, in a Word attachment, no later than February 15, 2006.
Where: Send all entries to dansullivan@wcdr.org. Do not include your name and address in the attachment, only in the
body of the e-mail itself; judging is blind.
Cost: $15 for adults, free for the children and youth categories
Contact: http://www.wcdr.org to register online, through PayPal, or to obtain address to mail $15 registration
Incentive: (Adult Prizes) First Prize: $300, Second Prize: $200, Third Prize: $100

THE WRITERS’ UNION OF CANADA (TWUC)
http://www.writersunion.ca
Workshop: Writing as a Profession: How to get published as an author
When: Thursday, February 16, 9:30 a.m.–4:30 p.m.
Where: Textile Museum of Canada, 55 Centre Avenue
Cost: $40 (includes lunch)
Contact: Valerie Laws at 416 703-8982 extension 224, or at info@writersunion.ca. Can register online
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HOTLINE REGISTRATION

·
·

▪

·
·

Clients call to be matched with branch members who have
registered with the Hotline for work.
When you register, please note these guidelines:
If you are listed in the EAC Directory of Editors (print or
online), note any changes to your listing.
If you are not listed in the Directory and have not previously
registered with the Hotline, send your résumé in Directory or
Hotline style. You can ﬁnd guidelines to the Directory format at
http://www.editors.ca/ode/index.htm. Hotline style follows the
Directory format. However, you may include as many interests
as you wish and write your proﬁle in point form.
Please limit your résumé to one page.
If you have registered before, send your résumé only if it has
changed.
Hotline registration begins on the ﬁrst of each month. Please
contact the branch every month to be listed again.
Telephone: 416 860-8511 Fax: 416 975-5596
E-mail: toronto@editors.ca (.rtf attachment; subject: Hotline)
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